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To give added 
weight and appearance 
to lighter leathers 


Spocify 
TUFSTA 
DOUBLER* 


Tufsta Doubler gives lighter, cheaper 
leathers the top quality appearance 
of the best grade shoes. It adds plump- 
ness — gives right body for stitching 
— is non-absorbent — won't shrink — 
prevents wrinkling when lasts are 


pulled. Send for free samples now. 


Manufacturers Of A Complete Line Of Quality Vamp, Quarter And Socklinings For Popular And Medium Price 





LEATHER...one of 187 industries 
served by General Chemical 


BASIC CHEMICALS 


General Chemical Quality Products 
For the Leather Industry 


TANNING BLEACHING 
Ammonium Alum Oxalic Acid 
Potassium (Potash) Alum Sodium Silicate 
Aluminum Sulfate Sodium Bifluoride 
Sodium Thiosulfate 

FUR TREATING 


Sodium Bisulfite, Anyhdrous 
Sulfuric Acid Ammonium Alum 


Hydrochloric Acid Potassium (Potash) Alum 


DELIMING & PICKLING OTHER USES 
Sulfuric Acid Sodium Fluoride 
BISULFITING Epsom Salt 

Sodium Bisulfite, Anhydrous Glauber's Salt 
DISINFECTING Chrome Alum 
Sodium Bifluoride Trisodium Phosphate 
Sodium Silicofluoride Aqua Ammonia 


For the Laboratory or Special Applications: 
Boker & Adamson Reagents and Fine Chemicals 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 
* Baltimore ¢ Birmingham ¢ Boston ¢ Bridgeport ¢ Buffalo 
igo * Cleveland ¢ Denver © Detroit ¢ Greenville (Miss.) © Houston 
© © Los Angeles * Minneapolis © New York ¢ Philadelphia 
© Providence ¢ St. Louis ¢ San Francisco ¢ Seattle ¢ Yakima (Wash.) 
In Wiscons General Chemical Company, Inc., Milwaukee, Wis. 


in Canada: The Nichols Chemical Company, Limited * Montreal * Toronto * Vancouver 
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expert efficiency. 
No Installation Problem—One self con- 
tained unit on castors 
for easy location uses 
ordinary 110 volt, A. C. 
current only 30” x 30” 
floor space. 

Class A, Cabinet Type 
Unit — Totally enclosed, 
totally protective. Built 
to American Standards 
Ass'n. Spees. 
Guaranteed Sold out- 
right or leased. 


Full details on request 
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SELF-CONTROL VER 


Flirting with prices is flirting with the “consumer saturation point 


OW long will shoe and leather 
ll business hold up to its currently 
favorable level? Is it too good to 
last? Is a sag in the picture, and if 
so, when? 

Industry executives have been talk- 
ing in this vein in recent weeks. 
They're gratified, of course, with the 
present status of business, and even 
with the near-future outlook. But 
then their opinions and feelings begin 
to sputter with indecision. And with 
what they consider good reason, 
They point to 1949, a disappointing 
year, followed by 1950, a boom year. 
Then came the slump of 1951, but 
the wholesome recovery of the cur- 
rent 1952. A year up, a year down. 
We're presently in an “up” year. 
That should indicate, some believe, 
on the basis of the performance of 
the past four years, that 1953 sheuld 
show a relative dip. In fact, some 
men in the industry are recantiag 
the old ery of “over production.” 

This tinge of pessimism paints a 
pretty persuasive picture. Frankly, 
it could prove true. But just as 
frankly, the picture can be reversed 
from an outlook of skepticism and 
indecision to one of confidence and 
positive action, Economic trends are 
not the result of changes in’ sun 
spots or the shift of tides. They are 
the consequences of our own actions. 

Just last week the Universitv of 
Michigan concluded a_ naticnwide 
survey among American families to 
learn the attitudes of these families 
regarding consumer spending, and 
the factors that influence spending. 
A number of extremely interesting 
things were revealed 

First, the “mystery” of the 1951 
slump that occurred so suddenly and 
unexpectedly found its cause in some- 
thing quite simple and basic: prices 
were too high. The reckless price 
spiral of late 1950 and early 1951 
finally and abruptly reached a satu- 
ration point with consumers. They 
simply said, “The hell with it,” and 
stayed home until American  busi- 
ness came to its senses pricewise. 

The attitude of the average Amer- 
ican family today—and it is this thing 
called “attitude” that determines con- 
sumer spending—is in sharp contrast 
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to that of a year ago. The majority of 
consumers now feel that prices have 
stabilized, that prices will remain at 
current levels for some time to come. 
Though many of these consumers 
feel that prices are still too high, the 
number with such feelings is dras- 
tically below that of a year ago. 

The key, then, to consumer buy- 
ing lies in a basic issue: confidence 
in prices. Certainly this is no new 
economic fact. It is as old as man- 
kind. With rising prices there enters 
the law of diminishing returns. 

A}l this indicates that the American 
consumer has what might be termed 
a “price saturation point” (though 
some would more aptly call it a boil- 
ing point). Here another highly sig- 
nificant point enters. Even though 
consumers have a surplus to spend, 
they will not spend it irresponsibly 
if prices are beyond the saturation 
point. 

For example, in the first quarter 
of 1951, consumer savings were at 
the annual rate of $8.5 billions. Shoe 
production in the same quarter hit 
a healthy 134 million pairs. Then 
suddenly the American consumer 
pulled out of the market, stashed his 
money in the bank. Over the next 
three-quarters of 1951. consumer 
savings were at the phenomenal 
annual rate of $21 billions. By com- 
parison, shoe production in the same 
three quarters slumped to a_ rate 
of about 102 million pairs per quar- 
ter. The more money that people put 
into the bank, the fewer pairs of shoes 
that were made and sold. 

The result of the “price satura- 
tion point” was that in 1951 personal 
holdings or assets of consumers rose 
to an all-time record high of $186 
billions. 

Today the picture has changed. 
For example, Dun & Bradstreet 
reports a 10 percent increase in check 
turnover —a_ positive indication of 
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increased business via transactions. 
Money is coming out of the banks 
to spend on goods. Savings are now 
down to an annual rate of $17 bil- 
lions. But the reports are healthy 
because the spending is at a sane rate 
rather than the reckless, inflationary 
war-scare buying spree of late 1950 
and early 1951-—-a spree that sent 
prices skyrocketing to a point where 
the law of diminishing returns went 
to work. 

Today, prices are tending to stay at 
sane levels. As a result, purse strings 
are beginning to loosen—but with 
watchful caution on the part of con- 
sumers. Any over-confidence on the 
part of business stands the chance of 
driving the consumer back into hi- 
bernation. There will be no sneaking 
up on the consumer with subtie price 
rises. If prices stay sane, buying will 
stay active. There is an enormous 
backlog of consumer savings to war- 
rant a healthy outlook-—if business 
applies rigid self-control. 

More than ever the industry must 
now watch its P’s and Q’s——its Prices 
and Quirks. The industry in the past 
has been too hasty to respond to a 
quirk called the law of supply and 
demand. When demand rises. over- 
confidence steps in and prices tend to 
rise. Usually that’s when sales weaken, 
start to falter, finally fall. 

Today there is increased demand 

but there is no pressure on supply. 
There is more than enough rawstock 
to make all the leather we can 
consume at present demand. This 
applies to almost all other raw 
materials. This is one time when 
demand should have no undue pres- 
sure on supply, and hence none on 
prices. 

If the industry uses its God-gifted 
brains and shuns the emotional 
temptations to cash in on 
times,” it need not suffer the tradi- 
tional pattern of pleasure followed 
by pain, or feast followed by famine. 
This is the time for the industry to 
keep well in mind that most of the 
diseases of mankind are the conse- 
quence of self-abuse. And conversely, 
that the healthy individual is one 
who abides by self-control and moder- 
ation. 


“ood 
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News about 


B. FE. Goodrich Chemical raw materials 


3 WAYS 


Hycar helps shoe production 
and sales’ 


1. Hycar-impregnated paper, when used for 
insoles and welting, adds advantages: high 
resistance to moisture, chemicals and aging. 
It’s soft, yet extra strong and increases tear 
and wet strength. 


2. Hycar is an excellent pigment 
binder in making leather finishes. 
It gives strong adhesion to leather 
and fiber, increases wear. 


HOE manufacturers find the 3 uses for Hycar 

American rubber noted here help improve 

production techniques—help open the way to more 
saleable shoes. 


3.Where soles are bonded to uppers, Hycar-based 


adhesives resist the effects of water, oil, gasoline, Versatile Hycar is used asa base material...asan 
sand and grit. The adhesives work equally well to 


bond soles made with natural or synthetic rubber, adhesive .. . as a latex for coating or impregnating 
cork or plasticized polyvinyl chloride to any ma- . i : 
terial commonly used for uppers. ... has more time-and-money saving uses... and in 


more helpful ways. Hycar may answer your prob- 
H Car lems—or help you improve products or develop 
y new ones. For technical advice, please write Dept. 
—" HL-10,B. F. Goodrich Chemical Company, Rose 
Aimuruca 7 phen Building, Cleveland 15, Ohio. In Canada: Kitchener, 
us i Mics eae aiaeies Ontario. Cable address: Goodchemco. 
A Division of The B. F. Goodrich Company 


GEON polyvinyl! materials « HYCAR American rubber e GOOD-RITE chemicals and plasticizers « HARMON organic colors 
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SHOE FASHION WEWS AN TREWODS 


f Sty [ escope 





Now casual shoe for men being introduced by Joyce. 
Involve w constru n and design. New ideas on ‘ast 
¥e manufacturers in Hollana. 
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The e are in rt é in new line sole susnionea - p 
oitaiieas 2 . Seats Se Consumers pay much less attentior to their shoes than 
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This will add to panorama of bright styles usted for 
next Spring- Summer. As reported in May 31 
AS: 
e bomo 
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High-riding features gaining in women's dress shoes for 
Winter. These maintain lightnes 


1 by Harry 
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ire Jream of buying an 
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Women consumers can be made more shoe- -conscious 
via high fashion. | ve re 
nee , f needa bi mint alain 

mment or ra ire na on ipiaity r perte ‘ . . 
and tar be n is G f mply that women are 
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Fate! 


|sTo} aX 
), Surgery! 


RIGID BANDA‘ 


ot mmmomnura ro” Most shoe manufac- widths and is ready for use upon removal from its 
turers have never heard hermetically sealed container. It serves the ethical 
of Castex and we hope medical profession as efficiently as *pyroxylin box 
they never will, since toes serve shoemakers everywhere. Understandable, 
since both are made in the same plant and with the 
same skills. Even as Castex was developed from 


box toe experience, its unique construction and its 


Castex is a patented rigid bandage that is used in 
place of heavy and bulky plaster casts for immobiliz- 
ation in bone setting. It is an impregnated tape 
that becomes rigid upon the evaporation of its 
retained solvents. Castex is made in a variety of 


Fy 
CORMWUL 
* Lucky Strike and Dalo, products of the Arden- — 


Rayshine Company, Watertown, Massachusetts, 


wholly-owned Beckwith subsidiary. 


requirement for speedy solvent evaporation taught 


us much that is standard box toe practice today. 























Sole distributors for Castex — Bauer and Black, Division of the Kendall Co., Chicago, Ill. In addition to the production of over seventy types 
and weights of conformable box toe materials, ““Beckwith’’ means molded steel safety box toes, industrial feltmaking and plastics fabrication. 


You buy mou with you buy Ceckuith 
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ARMSTRONG ANNOUNCES 


Cushion Cork 


CUSHION CORK FOAM GIVES YOU 
ALL THESE BIG ADVANTAGES: 


SALES APPEAL cusvion cor Foam 


lets you cash in on the popular retail demand for 
cushioned insoles, It’s soft and yielding to the touch 

giving a promise of comfort that no shoe-shopper can 
resist-AND it has the internal strength and resilience 
to make good on that promise when the shoe is worn, 


DURABILITY Because of its tough, thick- 


walled foam structure and its reinforcement with cork 
particles, Cushion Cork Foam will last for the life of 
a shoe. It won't break down under walking, not even 
after months of day-in, day-out wear. You'll make 


better shoes with Arnnstrong’s Cushion Cork Foam. 


GREATER COMFORT cushion cork: 


Foam not only feels comfortable to the fingers—it also 
wears comfortably under the foot. It combines the 
best features of the two most comfortable cushion 
materials—rubber and cork—to reach a new high in 
buoyant, relaxing foot comfort, comfort that lasts. 


BETTER WORKABILITY Armstrong’s 


new Cushion Cork Foam handles well, cuts clean. 
In-the-shoe cost is about equal to that of present 
materials, since a given thickness of Armstrong’s 
Cushion Cork Foam gives more resilient comfort than 


twice its thickness of conventional foam materials, 





... for the shoe manufacturer who wants a soft insole 


cushion that will last for the life of the shoe 


®@ Here it is! A durable new foam cushion 
that will last for the life of the shoe ... Arm- 
strong’s Cushion Cork Foam. It’s a new kind of 
foam—reinforced with cork—for long-lasting, 
truly comfortable insole cushions. 

You know how retailers (and their customers) 
like soft cushion insoles. Customers want to feel 
this softness just by pressing the insole with 
their fingers. It's natural for them to think that 


MICROPHOTO SHOWS NEW FOAM’S STRUCTURE. Here. greatly 
enlarged by the microscope, you can see why Cushion Cork 
Foam is so strong and resilient. Look at that foam structure— 
those thicker, stronger rubber walls just won't break down or 
tear when walked on. The two cellular particles of cork you see 
enclosed by arrows) add resilience. Result: this amazing foam- 
with-cork supports feet comfortably—for the life of the shoe. 


what’s soft to the touch will be equally soft 
when underfoot. 

But, as you know, many cushions are too soft 
for the job they're supposed to do. They feel 
good to the fingers, but when the shoes are 
worn, these cushions collapse. In this condition, 
they can give no added comfort to the wearer. 

You won't get that with Cushion Cork Foam. 
Cushion Cork Foam is tough yet soft and re- 
silient, the strongest soft cushion material made 
today. Like any soft material, it feels good to 
the shopper's fingers. But, it also feels good to 
walk on. Rubber foam gives it softness—and cork 
adds an enduring resilience and springiness that 
rubber alone can't give. 

Youll like Cushion Cork Foam, too, because 
it handles better than plain foam materials. Its 
thousands of tiny cork particles give it body and 
character. It cuts cleanly and takes ce- 
ment well. It is available in any thick- 


” 


ness from 144” up, in increments of 145”. 


Gel samples now. To get the most out 
of Cushion Cork Foam, you'll want to make up 
your own sample shoes. If your Armstrong rep- 
resentative hasn't already contacted you about 
Cushion Cork Foam, call him or wire us today 
for working samples. 

This new Cushion Cork Foam can make a big 
difference in your shoes, so don’t wait. Get your 
samples today. 


ARMSTRONG CORK COMPANY 


SHOE PRODUCTS DEPARTMENT, 8808 ARCH ST., LANCASTER, PENNA. 





PREVENTING DERMATITIS IN T ANNERIES 


“Barrier creams’ are drasticall y reducing industrial skin diseases 


MYHERE are many processes in the 
leather industry where protection 
to the skin is imperative because ma- 
terials are used that so bleach, burn, 
crack, and pit the skin that the acid 
mantle (its natural protection) is de- 
stroyed. When this happens, the skin 
is defenseless against the invasion of 
bacteria which lose no time settling 
down in the tissues to cause itching 
rashes, eczema, ulcers, and boils, oil 
acne, warts, and even cancer are also 
caused by constant exposure to irri- 
tants. 

In United States tanneries, accord- 
ing to various authorities, up to 23 
percent of workers suffer from skin 
ailments developed on the job. In 
industry as a whole, occupational 
dermatitis is at an all-time high. In 
1947, the U.S. Public Health Service 
estimated that the annual loss through 
industrial dermatitis was 100 million 
dollars. It is doubtless higher now 
as new chemicals and synthetic sub- 
stances are constantly being added 
to industrial processes. 


Loss Lessened 

This loss can be greatly lessened if 
not eradicated entirely by the use of 
appropriate” barrier creams which 
protect the skin against irritant sub- 
stances required in manufacturing 
processes, 

Management finds it economical io 
provide the best barrier creams avail- 
able. Not only is absenteeism cut 
drastically by their use, but turn-over 
of employes is reduced and the work- 
ers produce more when their hands 
are comfortable. Also, it is no longer 
necessary to supply such quantities 
of cleansing materials, and much less 
time is spent in cleaning up before 
lunch and at closing time. (Harsh 
soaps, detergents, and serub brushes 
are almost as damaging to the skin 
as the irritants themselves. | 
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By Bruce Adamson 


Occupational dermatitis caused by 
tanning chemicals. 


” Most of the chemicals used in con- 
verting hides into leather are very 
irritating to the skin. While rubber 
gloves do protect the hands, there are 
certain processes where they cannot 
he used. Also, there are persons who 
cannot wear rubber because they have 
become allergic to it. Others refuse 
to wear rubber gloves because of the 
excessive perspiration which they 
cause, 

There are, of course, some workers 
who become allergic to the chemi- 
cals used in leather processing—tan- 
ning, dyeing, mildew-proofing, ete. 
Resins, leather polishes, 
plastics and also artificial leathers, 
may also sensitize certain persons. 
But the dermatitis caused by allergy 
comprises just about a fifth of the 
total skin diseases in industry today. 
The primary irritants, which cause 
most of the trouble, have a direct 


cements. 
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chemical or physical action on the 
skin of everyone in contact with 
them. 

Sodium sulfide and caustic soda, 
used to soften green hides, are very 
hard on the skin. After the hair 
loosens following putrefaction in a 
warm chamber, it is removed on the 
beam: unless proper gloves or bar- 
rier creams are used, sores and ulcers 
are caused by lime, sulfide, and 
arsenic. The sodium hydroxide and 
calcium sulfide formed when these 
chemicals combine are even more 
irritating. 


Disastrous Processes 


Other processes are disastrous to 
healthy skin and nails—the removal 
of gelatin by enzymes to make the 
side permeable to tanning agents, and 
the removal of fat by benzine, kero- 
sene, and carbon tetrachloride before 
pickling in salt and sulfuric acid. 
The salts and chemicals used in min- 
eral tanning cause ulcers and derma- 
titis in all persons handling them 
with bare hands. 

Oils and egg yolks applied to the 
skins after tanning do not usually 
cause dermatitis. But, the mixture of 
titanium, caseine, shellac and formal- 
dehyde used in the toggling or season- 
ing process causes skin trouble, as 
does the waterproofing process in 
which alum and salt are used follow- 
ing a bath of soap and glue. A weak 
solution of gelatin followed by a solu- 
tion of formalin may be used: an- 
other method includes the use of a 
solution of aluminum sulfate with sul- 
furic acid, but all are irritating unless 
the skin is completely protected by 
rubber gloves (or barrier cream). 
Clothing should be kept dry by cov- 
ering aprons and rubber boots, and 
should be washed often. Showers 


(Concluded on Page 32) 
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Chicago Hide Wettings 


Over 200 members and guests of the Hide and Leather 
Assn. of Chicago gathered at the Rolling Green Country 
Club Thursday, July 24. 
enjoyed golf, while others enjoyed the shade inside. 


Under sunny skies the majority 


Dave Mindel, Chicago, won the coveted low gross trophy 
cup for members by shooting a 77, followed closely by 
trt Gebhardt and Earl Pierce, both of Milwaukee. Don 
Elliott, Milwaukee, won the first prize for guests by shoot- 
ing a 69 followed by John Dooley, Salem, Mass. In all 


there were 149 prizes. 


Ed Aulson 
(Standing) H. A. 
Frank A. Edmonds, 


Pictured above are (from left to right): 1 
and Bill Morgan. 2—-Tom Finerty. 3 
and Howard Willis 


Coey (Sitting) 
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Walter Leon, Paul Stahnke, Martin Hynes and O. K. Meyer. 
4—(Standing) Ed. Riegel, Al Walker and Jack Buckley, 
(Kneeling) Jim Graham and Roy Leck (the work horses 
of the outing). 5——Pete Gebhardt, Emory Holderness, Ed. 
Veltzer, Norman Witt, Rod Killam and John Dooley. 6 
Louis C. Huch and Rudy Lange. 6a Ed. Emory 
Louis J. Huch. 7—-Larry Vidulick (assistant pro), Howard 
Willis (Pres. of Rolling Green), Otto Pedersen and Paul 
Kittel. 8—-Wm. Collingwood, S. F. Eagan, Bill Morgan, 
1. F. Kruse, and H. S. Gaff. 9 Joe Steker, Matt Jans 
(Golf pro) and Geo. W. Plumer. 10 Vorman Galbraith, 
Veylom, R. Richards, W. Thompson, Joe 
Silver and Gus Taylor. 11—Pete Coolsen. 12-——Bernard 
Sevin, Frank Hansen, Gil Hansen and Walter Haase. 


and 


B. Casper, S. 
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Hugo J. Bauch, retired executive vice-presi- 

dent of Mid-States Shoe Co., Milwaukee, being tapped 
to head up hide, leather and shoe section in a streamlined 
version of Office of Price Stabilization. Thomas L. Karsten 
® head of OPS Consumer Soft Goods Division, says he has 
asked Bauch, who joined OPS staff early last year, to stay 
Pon as his chief in those fields. Karsten is sure Bauch is the 
man for the job. Bauch expected to be named officially 
shortly. 

Bauch would succeed Dickson S. Stauffer, 
former head of OPS hide, leather and shoe branch, who 
resigns as of July 31. Stauffer was vice-president of Inter- 
national Shoe Co. 


i Under new streamlined setup of OPS, forced 
Dy appropriation slashes, this agency letting half its per- 
jonnel go. Stauffer’s resignation had been in the works for 
Months. The hide, leather and shoe branch being terminated 


distinct branch. Its activities will be handled by Karsten’s 
ivision. But branch or no branch officially, Bauch will have 
¥ r ¥ 
gharge, answerable directly to Karsten. Another official, 
Joseph Netzel, veteran leather industry executive, has had 
Several offers from the industry, is also under persuasion to 
Stay on with OPS. He hasn't yet made decision. 


A just-in-case pattern of mobilization for 
the hide, leather and shoe industries in the event of 
War, is being worked up by the leather division of National 
Production Authority. The study, designed to cover broad 
Series of problems that will arise in event of speedy increase 
in size of military forces, may or may not be made public 
when completed. 


Study at present shows that shoemaking 
capacity is adequate, but that materials shortage could 
create serious pinch. Thus plan is to make certain of flow 
of materials through all channels. Study based on multiples 
of one million men. Thus armed force of seven million 
would call for seven times materials quantity as one million 
Man in uniform uses seven pairs of shoes a year—between 
those on order to pair on his feet. 


All NPA divisions, including leather, facing 
Aug. 8 deadline to give detailed report of activities 
under current mobilization since Korean war. This may be 
last major act of NPA leather division as now constituted 
Appropriations for this division reduced by abour 30° 
Peak personnel carried by leather division was 48, is pres- 
ently 25, will be shaved to 17 in few weeks, and down to 
10 by year’s end, which was size at outbreak of Korean war 
Very likely thar NPA’s leather and textile divisions will be 
merged again, with Julius G. Schnitzer as head, same as 
pre-Korea. 
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75-day steel strike to have only slight effect 
on shoe and leather industry, says NPA’s Schnitzer. 
For example, in second quarter of 1952, shoe and leather 
industry (all leather products groups) were allocated total 
of 7800 tons of carbon steel—drop in bucket against annual 
output of over 100 million tons by steel industry. 


Higher steel prices may have some effect, 
but very mild. For example, set of dies costing $400-$500 
may make 20,000 pairs. At a $5 increase per ton of steel, 
spread over thousands of pairs of shoes, effect is minute. 
But in some items, like machinery, effect will be stronger. 

e e 

Look for imminent elimination of price 
ceilings on leather serap. The decontro! action will 
come on the heels of two industry advisory meetings held 
recently. 

e @ 

Watch for legislative move to give foremen 
legal status as employes, with bargaining and unionizing 
rights similar to those of production workers. Bill will be 
written by Sen. Blair Moody, (D., Mich.). Will be big 
point in his election campaign to woo support of Foremen’s 
Assn. of America—strong in Detroit auto plants. But bill, 
if passed, would affect foremen in shoe and leather industry. 

e e 

Signs look good for upbeat in men’s civil- 
ian shoe production and sales. Indication is men’s 
clothing business—with a number of producers expecting 
to be forced to turn down orders, or at least allocate many, 
before year's end. Business is that good. Shoe business tends 
to run the tide of clothing business, so the barometer looks 
very healthy. 

e e 

What’s wrong with department store selling 
— including shoe selling? Recent survey by U. of Illi- 
nois Business Management Service of Midwest department 
stores, where hundreds of regular shoppers were queried, 
brings a couple of interesting points. Shoes were one of 
the items on the list. Consumers said that few department 
stores exploit opportunity to sell other items to “go-with” 
basic purchase. For example, dress or suit departments rarely 
suggest purchase of shoes and other basic accessories to go 
with the newly purchased suit or dress. 


Consumers report that they are receptive to 
suggestions for go-with items—bur suggestive selling 
is seldom encountered. Shoe manufacturers aiming to boost 
department store sales have opportunity here, by trying to 
coordinate shoe departments with other departments in store 
to push related-items sales. Just another instance showing 
merchandising laxity—and merchandising opportunities for 
shoes. 
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Every Hazardous, 
unwanted tack can be 
electronically located... 


No more overlooked tacks due to “hit or miss” hand 
searching! No more scratches and cuts for the oper- 
ator! You can be assured that shoes will leave the 
factory free from misplaced side lasting staples, 
insole and toe lasting tacks. 


What it is. The Tack Detector is a compactly de- 
signed, portable machine utilizing heavy duty elec- 
tronic tubes and parts for long and uninterrupted 
service. Placed on a convenient bench, shoes may 
be inspected without removal from the rack by 
means of the probe or wand which is connected to 
the machine by a light and flexible cable. 


_ 


with the BAC 


TACK-DETECTOR 


MODEL A 


when wand contacts metal objects. Search is rapid 
as over-all contact of the insole can be made on 
one entry and removal. 


High production . . . Low maintenance. Depend- 
ing on factory conditions, production will vary from 
approximately 6000 pairs daily where the operator 
merely searches the shoes to approximately 2000 
pairs where search and removal are performed 
by one operator. Maintenance costs are low. 


For complete details call the nearest United 
Branch Office. 


How It works. Ao audible b* YNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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INDUSTRY'S INCOME ON STEADY RISE 





COMMERCE DEPT. 
STUDY SHOWS GAINS 


Growth Pattern In Costs 
Also Revealed 


For the past three years, despite 
seasonal or prolonged dips. the 
leather and leather products indus- 
try’s income has shown a steady rise. 
Since 1949 there has been a $250 
millions increase in income, accord- 
ing to the report just issued by the 
Department of Commerce. 

In 1949, total income amounted 
to $1,100 millions, rose to $1,151 
million in 1950, and in 1951, despite 
the slump, hit $1,342 millions. 

Salaries and wages in this three- 
year period for the leather and leather 
products industry likewise climbed: 
$933 million in 1949, $1,001 millions 
in 1950, and $1,013 last year. Supple- 
ments to wages and salaries ( bonuses. 
commissions, etc.) came to $40, $49 
and $53 millions for the three years, 
| respectively. 

The industry can now get a graphic 
‘picture of the extent of the growing 
‘tax bite. In 1949 it paid out only $46 

millions in taxes, saw this jump to 
+ $79 millions in 1950, and up again 
to $83 millions last year. Corporate 
income before taxes for the industry 
in 1949 amounted to $96 millions, 
and to $164 millions in 1950, and to 
$128 millions in 1951. Thus in 1949 
the industry handed over 48 percent 
of its gross income in taxes; in L950 
it was exactly the same; but in 1951 
it shelled out 65 percent of its income 
to Uncle Sam. 

The industry's corporate dividends 
payments in 1949 amounted to $37 
millions, in 1950 to $36 millions, and 
in 1951, a dip year, to only $33 
millions. Undistributed corporate in- 
come over these three years came 
to $13, $49 and $12 millions. 
respectively. 

The industry's annual employment 
figures have held fairly steady over 
this period. In 1949, employment 
came to 388,000, rose to 393,000 in 
1950, and fell to 379,000 in 1951. 
But average annual earnings for the 
industry's employes have shown a 
steady rise $2.405, $2.547, and 
$2.673, respectively. 

Corporate sales for the industry. 
like income, have also shown a steady 
rise. In 1949, $2,926 millions. rising 
to $3,081 in 1950, and to $3,318 in 
1951. Thus. despite 1951 being a 
poorer business year than 1950, the 
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industry dollar sales registered whole- 
somely in 1951. The shoe industry 
(manufacturing) accounts for nearly 
$2 billions in sales. and the leather 
industry nearly $1 billion, the 
remainder accounted for by other 
leather products. 

What have American consumers 
been spending for footwear? These 
expenditures have also shown a 
steady dollar rise. In 1949, consumer 
spending for footwear at retail came 
to $2.958 millions: in 1950 it rose 
to $3.080 millions: and in 1951 to 
&2.905 millions. 

And. as a little fillip to close this 
study, how much did Mr. and Mrs. 
Public spend on the foot doctors? 
It came to $42 millions in 1949, $44 
millions in 1950. and $47 millions 
last year. This is for chiropodists 
alone, but doesn’t include fees paid 
to physicians, surgeons, osteopaths 
and other medical groups for profes- 
sional foot treatment. 

If a single point is outstanding in 
this study, it’s this: more and more 
money is being spent on leather. foot- 
wear and leather products, but Uncle 
Sam is finding wavs of getting more 
and more of it back. 


Shoe Prices Fall 13% 
From Peak 

Average factory value per pair of 
shoes hit the post-Korea peak in 
March, 1951. with a price of $3.98. 
Since then, according to the Bureau 
of Census, the price has fallen 13.3 
percent, to $3.45 as quoted for last 
May. The prices for May. however, 
are still 4.9 percent above the June. 
1950, level, just prior to the Korean 
outbreak, when average factory value 
was $3.29 per pair. 

The Tanners’ Council points out 
that the current five percent higher 
prices as compared with June. 1950, 
is due chiefly to the rise in labor and 
overhead costs rather than materials 
The Council cites the prices 
of hides, skins and leather have been 
below June, 1950, levels. 


WILBAR'S STILL UNSOLD 

The report that Wilbar’s, Inc., Bos- 
ton shoe chain, has been sold was 
denied this week by president Charles 
Bluestein. The chain operates about 
30 stores selling women’s shoes. 

Bluestein stated that the chain def- 
initely had not been sold. When 
asked if negotiations to sell were un- 
der way, he replied that he “did not 
wish to comment on that for the 
present.” 


costs. 


LEATHER and SHOES 


JULY SHOE OUTPUT 
SHOWS 13.7% Gain 


7 Months Civilian Total 
5% Ahead 


July shoe production came to 
approximately 37,000,000 pairs. or 
13.5 percent ahead of July, 1951, 
according to advance estimates by 
the Tanners Council. This is the 
second consecutive month that a 
14 percerit gain has been shown over 
the corresponding month of a year 
ago. June production of civilian 
shoes was close to 14 percent above 
the same output of June, 1951. 


Council Estimate 


The Council's estimate of shoe out- 
put for the first seven months of this 
year is 289,709,000 pairs, or about 
two percent above the same period 
of last year. However, for civilian 
shoes alone the increase for this year’s 
seven months will be about five 
percent. 

The National Shoe Manufacturers 
Association reports that for the first 
seven months, shoe production is 
running about 14 million pairs ahead 
of the corresponding period of 1951. 
While retail pairage sales are run- 
ning ahead of last year, says the 
Association, it is still not sufficient 
to absorb the 14,000,000 pairs. Thus. 
all indications are that the extra pair- 
age is going into retail inventories. 
Most of the “overproduction.” 
reports the Association, has occurred 
during the past four months. “which 
is an expression of the change in 
sentiment that has taken place since 
April.” 

In a table issued by the Associa- 
tion, a breakdown of figures for 
potential consumption and shoe pro- 
duction are shown by comparison for 
the first seven months, resulting in 
the 14,000,000 pairs of “surplus” 
output. The table is as follows 
(figures in millions) : 


1952 Consumption Output Surplus 
Jan. ... 40.0 11.3 
Feb. ... 40.0 42.5 
Mar. .. 45.6 14.0 
Apr. ... 39.6 43.0 
May... 36. 41.0 
June .. 38: 10.0 
July .:.. 380 37.0 
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MORE SHOE FIRMS 
ORDERED TO "DESIST" 


Federal Trade Commission 
Challenges Ads 


In an industry-wide blitz, the Fed- 
eral Trade Commission has now 
forced nearly 40 shoe manufacturing 
firms to agree to cease using the word 
“health” in the advertising of stock 
footwear. The campaign is perhaps 
the most intensive ever conducted by 
the Commission in a single industry. 

Five of the most recent cases in- 
volve Health Spot Shoes. Oconomo- 
woc, Wis.: the Irving Drew Corp. 
Lancaster, Ohio, and Dr. Hiss Bal- 
anced Shoe. of the same city: Dr. A. 
Posner Shoes. Inc.. New York: and 
General Shoe Corp., Nashville. 

Health Spot Shoe Co. may now use 
the word “health” in its advertising 
only if accompanied clearly and con- 
spicuously with the words “a_cor- 
porate and trade name only.” 

The Irving Drew Corp. must dis- 
continue its use of the words “ortho- 
pedic” and “health.” or any term of 
similar meaning. with reference to 
its shoes, or to suggest that its shoes 
will correct or relieve ailing feet. 

Dr. Hiss Balanced Shoes must 
cease representing that this footwear 
will result “in benefits comparable 
to those derived from treatment at a 
foot clinic” or will alleviate foot ills. 

Complaints have been issued 
against Dr. A. Posner Shoes, Ine.. 
and General Shoe Corp., covering 
similar objections to advertising 
claims. 

Other firms that have heard re- 
cently from the Commission include 
Simplex Shoe Mfg. Co., Milwaukee: 
The W. L. Kreider Sons Mfg. Co., 
Palmyra, Pa.: Knapp Bros. Shoe 
Mfg. Corp.. Brockton: Charles A. 
Eaton Co., Brockton; Thompson 
Bros. Shoe Co.., Brockton: E. T. 
Wright & Co.. Rockland, Mass.: 
Field & Flint Co.. Brockton: Old 
Colony Shoe Co.. Brockton: and the 
Doyle Shoe Co.. Brockton. 

The Commission’s campaign 
against foot health advertising claims 
is its second major drive to curb 
what it terms “exaggerated  state- 
ments” made by numerous shoe man- 
ufacturers. The first drive took place 
before the war, when an_ investiga- 
tion revealed the existence of nearly 
1.000 different brands of shoes fitting 
into the general trade category known 
as “corrective” or “arch support” 
shoes. Among these were nearly 200 
hearing the term “Doctor.” Cease 
and desist orders were handed a large 
number of these firms. many of whom 


August 2, 1952 


were carrying their advertising claims 
to extreme limits, such as suggesting 
that their shoes would aid in the re- 
lief or cure of disorders of the abdo- 
men, brain and eyes. 

After this shakedown the advertis- 
ing was reduced to fairly legitimate 
claims over the next decade. But re- 
cently. according to the Commission, 
there has been a renewal of exaggera- 
tions in advertising, or misrepresen- 
tations, which has required a renewed 
drive to correct the situation. 


Field & Flint Output 
Rises 50% 

Field & Flint Co., Brockton manu- 
facturers of Foo!-Joy and Dr. Locke 
shoes for men, have announced that 
production is being increased by 50 
percent this fall. on the basis of or- 
ders now on hand. 

Executive vice-president C. L. Wil- 
cox states that the business will ex- 
ceed that of any postwar year. Re- 
serve production personnel and _pro- 
duction facilities are being brought 
in. The company is also expanding 
its promotion budget and its in-stock 
position. 

Foot-Joy is adding seven new mod- 
els, four of them high-styled, three 
for its golf shoe line. Dr. Locke's 
eight new designs will accentuate 
styling. Wilcox reports that sales of 
custom-built) and orthopedic shoes 
are improving. The announcement 
was made following a five-day sales 
and styling conference. 


SHOE STORE SALES 
SHOW 8% DECLINE 


Retail shoe store sales for the first 
five months of 1952 showed a 3.4 
percent drop, according to a De- 
partment of Commerce release. Retail 
shoe store sales for the first five 
months of 1952 amounted to $244 
millions, or 2.4 percent lower than 
for the same period of last year. For 
May, 1952, the most recent month 
with comparative statistics, there was 
an eight percent decline as against 
the same month of last year-——$54 
millions in May, 1952, as compared 
with $58 million for May, 1951. 

Despite the decline in dol’ar volume 
so far, unit sales are reported up 
appreciably so far this year, due to 
a sharp differential in prices. Cur- 
rently lower shoe prices have 
required a substantial increase in 
pairage sales to stay even close to 
the dollar volume of the first five 
months of 1951, when prices were 
appreciably higher, and retail sales 
of all types were above normal levels 
due to the war-scare buying of that 
period, 

Industry experts are certain that 
in the months to follow, a sharp 
reversal in comparative figures will 
be shown, with each month in 1952 
showing a sales increase over the 
comparative month of last year, due 
to the slump that occurred in soft 
goods retail sales in the last half of 
1951. 





POTVIN EXPANSION 
THIRD IN 6 YEARS 


The R. 7 Potvin Shoe Co.. Brock- 
ton, Mass., makers of Buntees., hand- 
lasted infants’ moccasins, has pur- 
chased and moved into the building 
formerly occupied by the Packard 
Carton Division of the Walkover 
Shoe Co. This is the third expansion 
for the Potvin firm since its founding 
six years ago. 

The new building contains 30,000 
square feet of production space, oc- 
cupies two floors and a basement, is 
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laid out for streamlined production. 
The building will be ready for official 
opening by mid-August, though the 
plant is now in full operation. 
Production capacity is now up to 
100 cases daily, in comparison with 
the one case per week when the fac- 
tory started. Originally, Buntees 
were made for infants only (up to 
one year), but various models are 
now available up to size eight. States 
Potvin, “We intend ‘growing up with 
the babies’ and will eventually be 
able to offer Buntees in still larger 


sizes.” 





SHOE CHAIN SALES GAIN 3.2% 
FOR FIRST SIX MONTHS 


Encouraging upward movement of 
retail shoe sales is reflected in chain 
store figures of the leading shoe 
chains for the first six months, show- 
ing a 3.2 percent dollar gain in sales 
over the same period of last year. 
It is taken for granted that unit sales 
have been appreciably higher so far 
this year, for the dollar increase 
comes despite lower per pair prices. 
which a higher unit 
volume to register the 3.2. percent 
dollar volume rise. 

Beck was the only chain of the six 
major chains which showed a decline 


necessitates 


(3.7 percent) for the first six months. 
Total dollar volume registered for 
the six chains for the six months of 
1952 amounted to $119.234,000, as 
compared with $115,554,000 for the 
corresponding period of 1951]. 

For the month of June, 1952. the 
six chains showed an increase of 
two percent over the same month of 
last vear. Two of the six, however. 
showed a drop: Edison fell 22 per- 
cent. while Kinney showed a decline 
of OA percent. Highest rise was 
shown by Shoe Corp. of America. 


7.4 percent. 





SHOE CHAIN SALES—FIRST SIX MONTHS ($1,000) 





June June 

1952 1951 
Edison $6,697 $6,844 
Beck 4,390 4,287 
Miles 3,237 3,072 
Shoe Corp. 4,970 4,614 
Kinney 3,696 3.712 
$22,990 


Total $22,529 


6 Months Totals % 
1952 1951 Change 
$39,009 $37,655 +3.6 
22,451 23,325 —3.7 
13,195 
25,891 
18,688 


12,356 + 6.8 
24,260 +-6.7 
17,958 +4.1 


$119,234 $115,554 +3.2 





CATTLE NUMBERS 
HIT RECORD PEAKS 


The shoe and leather industry will 
be assured of a fully ample supply 
of hides and skins for many months 

~ to come. Official figures just released 
by the Bureau of Agricultural Eco- 
nomics along with those of the Amer- 
ican Meat Institute show that the 
nation’s cattle population may in- 
crease to a record 92 to 93 million 
head by the end of this year. That's 
an increase of four to five million 
head for 1952. In 1951 there was an 
increase of six million head, raising 
the cattle population to a record 
38 million head on January 1, 1952. 
This increase was due chiefly to an 
eight percent reduction in cattle kill 


Cattle 
965,516 392,269 
1,008,965 
786,861 
5,921,994 
5,678,861 


June 1952 slaughter 
May 1952 slaughter 
June 1951 slaughter 
6 months 1952 slaughter 
6 months 1951 slaughter 


as a result of price and slaughter 
controls which were resisted by live- 
stock raisers. 

The commercial cattle slaughter for 
the first six months of 1952. was 
8.142.000 as compared with 7,769,000 
for the same period of last year. 


Calf slaughter. however, has shown 
a seven percent decline for the first 
six months of 1952, as against the 
corresponding period of last’ year. 
Sheep and lamb slaughter for the 
same period of 1952 has shown a 
25 percent gain—though by year’s 
end this is expected to show a smaller 
percentage of gain for the whole year. 

Detailed figures of livestock slaugh- 
ter under Federal Inspection are 
shown in the table below. 

Sheep 

925,646 

939,291 

810,752 
5,809,436 
4,660,581 


Calves Hogs 
4,259,011 
4,482,337 
4,699,805 

32,412,251 

30,501,126 


387,645 
406,000 
2,307,404 
2,480,777 





Glove Makers' Production 
Rises Sharply 


The National Association of 
Leather Glove Manufacturers reports 
that “business has taken a sharp 
upswing during the last few weeks. 
and only production will bring supply 
in line with demand.” 

Employment is running at capac- 
ity, with some problem of suflicient 
labor supply to keep pace with fac- 
tory orders. Though few factories 
are operating at capacity, output is 
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in sharp contrast with the lull periods 
of past months. Prices have not in- 
creased in spite of the spurting 
demand for merchandise. Retailers 
are reported to be extremely price- 
conscious, 

The Association also presented the 
final and official report on leather 
and combination leather-fabric glove 
1951, as follows: 


semi-dress 


produc tion for 
Dress and gloves, 
1.403.000 dozen pairs; work gloves 


and mittens, 4,594,000 dozen pairs. 
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NEW RETAIL SALES 
PLAN INAUGURATED 


Dept. Store Service Plus 
Chain Store Economy 


Fedway Stores, a division of Fed- 
erated Dept. Stores. Inc., has intro- 
duced a plan designed to combine the 
best features of the department store 
and the chain store. With depart- 
ment stores having increasing difh- 
culty competing with the fast-turn- 
over chains, Fedway decided to strike 
the happy medium. The result is 
something fresh in retailing, is 
‘ertain to affect retail shoe sales. 

Up to now, department store chains 
have shied away from standardized 
buying. have allowed each unit in the 
chain to operate somewhat inde- 
pendently in its buying. Other chains, 
however, have standardized their buy- 
ing in a central headquarters, and 
their unit stores are supplied from 
that source. This results in advan- 
tageous economies. 

Fedway Stores a department 
store chain situated in the West and 
Southwest—has now set up a single 
buying headquarters for all its stores 
in New York City. It will take advan- 
tage of uniform, mass buying—but 
at the same time will retain the de- 
partment store flavor ( personal serv- 
ice, individuality, delivery, 
charge accounts) for each store. 


style. 


The buyers are centralized in New 
York headquarters. The stores do 
not have their own buyers. However. 
the New York buyers must know 
intimately the tastes and needs of 
each of the stores they buy for. For 
example, they went into the schools 
of the communities where the stores 
are located, studied the types of shoes 
worn by the local kids. They make 
studies of shoe fashion tastes, of com- 
munity footwear needs. 

The unit stores of the chain, how- 
ever, have some say in the buying. 
He may suggest or stipulate certain 
wants —such as shoe colors, heel 
heights. the size of the order he can 
handle, etc. If it is to the store’s 
advantage to reorder locally because 
a supply house is nearby, it can do 
But it’s 

styles, 


so to save money or time. 
headquarters — that 
quality, price lines, and other basics. 
Another advantage: headquarters 
can employ top-drawer buying and 
merchandising talent—too costly if 
done on a store-by-store basis. 


selects 


Qualified merchandising men in the 
retail shoe field are watching this 
type of operation with keen interest. 
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RETAILERS HOLD 
STYLE CONFERENCE 

Entitled “Design and Color Trends 
for Spring “53.” the National Shoe 
Retailers Association will hold a style 
conference September 3, at the 
Waldorf-Astoria Hotel, New York. 
The program, arranged and presented 
by the staff of Vogue Magazine. will 
show the spring coordination plans 
for shoes, fabrics, silhouettes, millin- 
ery, bags, gloves and other acces- 
sories. 

The meeting will be open to all 
members of the shoe and leather in- 
dustry. Tickets will not be necessary 
to atend. The meeting is scheduled 
for 10 A.M. on the day preceding 
the Leather Show. 


TO PROMOTE ONE 
MEN'S SPRING COLOR 


In a unique departure from past 
practices, the men’s shoe industry. in 
cooperation with tanners, has decided 
to promote a single men’s leather 
color for Spring footwear. The color. 
known as Ambertone, is a lighter 
shade than the family of browns seen 
in past seasons in the men’s field. 

The decision was reached at a 
meeting of the Men’s Shoe Style 
Committee of the National Shoe Re- 
tailers Association, held in New York. 


The Ambertone color will be tied in 
with the National Shoe Institute's 
new merchandising program, “The 
New in Shoes,” to be launched on a 
nationwide basis March 1, 1953. 

The decision to hold the season’s 
new color program to a single shade 
for men is considered significant. 
Commenting on this, an industry 
spokesman stated, “We feel that we 
can get more effective results by mass 
concentration on a single color than 
by spreading ourselves thin with sev- 
eral.” 


Stop Dog-Tiring Marches 
Surgeon Urges 


If an Army surgeon has his way 
the American soldier will no longer 
have to go through foot-wearying 
marches during training. Lt. Col. 
Francis D. Threadgill of the Army's 
Fort Ord., Calif... Hospital, writing in 
a leading Army medical journal, re- 
vealed evidence showing that long 
marches sometimes caused “march 
fracture.” a break of small forefoot 
bones, among trainees. 

He argued that in actual combat 
the foot soldier is seldom required 
to take long marches without let-up. 
“It is unwise, therefore, to cause 
march fractures by creating condi- 
tions which will not be met in the 


field.” 


NEW ENGLAND TOPS 
IN MAY SHOE OUTPUT 


New England led the nation in 
shoe production for May, with an 
output of 13,163,000 pairs, a whop- 
ping 23 percent increase over May. 
1951, according to a report by the 
New England Shoe and Leather Assn. 
New England’s shoe states registered 
the following increases: Massachu- 
setts, 18 percent: New Hampshire. 
30 percent; Maine, 30 percent. Value 
of shipments from New England 
during May totaled $44,173,000, with 
a per pair average value of $3.3. 

Total U. S. shoe output during 
May was 41,436,000 pairs, an 
increase of 3.133.000 over May. 1951. 
This entire gain came from New Eng- 
land shoe producers, who reported 
an increase of 3,199,000 pairs. 

For the first five months of 1952, 
New England has shown a_ seven 
percent gain in output over a year 
ago—total shipments to date amount- 
ing to 72,593,000 pairs. 

Massachusetts continues to be the 
leading state in shoe output, with a 
May output of 6,815,000 pairs valued 
at $22,887,000. New York and 
Missouri follow. During May, Massa- 
chusetts shoe employment rose six 
percent, to 32,055, with a 16.5. per- 
cent increase in payrolls over May 


of 1951. 
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BUSINESS 


Why turn down new accounts you'd like to sell . . . because you’re 
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{ CROMPTON 


1 RICHMOND 
COMPANY 


sa =6cramped for working capital? 


Just investigate Crompton Factoring — the business-like way to 


handle more dollar volume without increasing your investment. 


FACTORS 


Our service gives you cash for receivables . . . a continuous build- 

up for the bank balance...no outstandings to collect. Your 
invoices shipped are like a sight draft on Crompton. No longer can the accounts 
receivable ledger tie up money you need for greater productivity. 


If working capital is your problem, then by all means get the full story on tnis 


seasoned service — for modern industry. 


Te Renan Seb 
CROMPTON-RICHMOND CO., INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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@ Miss Pat Voorhees has been ap- 
pointed to the advertising staff of 
H. J. Justin & Sons, leading boot and 
shoe manufacturers, and the Justin 
Belt Co., Fort Worth, Texas. 


® Lloyd E. Johnson, formerly su- 
perintendent of the Northern Shoe 
Co., Pulaski, Wis., recently joined the 
production staff of the Vocational 
Shoe Co., Lutesville, Mo. 


© Tom Press, general sales manager 
of Swank, Inc., men’s jewelry and 
leather goods firm, has been elected 
vice-president. He has been with the 
concern since 1940, 


© George Vogel has been appointed 
personal leather goods buyer for Fred- 


erick Atkins, New York. 


® Frank Crystal, sales manager of 
Tanexco, Inc., Chicago suppliers to 
tanneries, is On an extended E uropean 
business trip, will return the end of 
August. He is visiting companies 
making shaving blades and_ glazing 
glasses for tanneries, plus extract 
plants making CIPEC branded prod- 
ucts, 


® E. J. Hartung, Director, Execu- 
tive Vice-President and General Man- 
ager of The Scholl Mfg. Co., Inc., 
Chicago, has retired after completing 
34 vears of service with the firm. 


© Norman P. Liberty, 
stylist and sales manager of the H. O. 
Rondeau Shoe Co., is now afhliated 
with the Bourque Shoe Co., Raymond, 


NH. 


formerly 


@ Joseph Connors has left Mille: 
Hermer, Inc., to become general man- 
ager at H. O. Rondeau Shoe Co., 
Farmington, N. H. 


® Walter Jamison, formerly pat- 
tern man at Royce Shoe Co., New- 


market, N. H., has gone into business 
as a shoe factory engineer and free- 
lance shoe stylist. 


® Moe Rosenbloom is now with 
Miller Hermer as superintendent. 


e Selby Shoe Co. has been awarded 
two U. S. Army Air Force contracts 
for crash helmets. The value of the 
contracts amounts to $848,000, will 
run about six months. 


@ E. R. Parker, superintendent for 
the past two years of the New Athens, 
Illinois, plant of the St. Louis Shoe 
Mfg. Co., has retired because of ill 
health. He is succeeded by Tim 
Leavy, who comes in from the Foot 
Pleasure Co., Rosebud, Mo., where he 
served as superintendent. Leavy has 
been in shoe production for the past 
45 years. 


@ James Palmer, superintendent of 
General Shoe Corporation’s Nashville 
plant, retired on his birthday, June 25. 
Palmer has been with General since 
1928. He is succeeded by Charles 
Haden, who has been with the com- 
pany since its beginning in 1924. 


@ Mrs. Lillian Jennison has re- 
signed as manager of advertising and 
publicity for Joyce, Inc., to establish 
residence in New York. L. B. Eastman, 
general sales manager, will continue 
to direct advertising and publicity for 
Joyce. 

© Tom Press, general sales manager 
of Swank, Inc., manufacturer of 
men’s jewelry, wallets and belts has 
been elected a vice president of the 
Attleboro, Mass., firm. Press joined 
Swank in 1940 as a salesman. 


© Lew Ellis Leather Co. has opened 
a sales office in the First National Bank 
Bldg. of Auburn, Me. Ellis will cover 
the state of Maine. 


@ M. R. Chambers has been ap- 
pointed general merchandise manager 
of women’s shoes for the Roberts, 
Johnson & Rand, Peters, Friedman- 
Shelby, and Sundial branches, as well 
as the Continental and Sentinel divi- 
sions of International Shoe Co. The 
position was created to coordinate the 
manufacturing, styling and merchan- 
dising functions of the general line 
branches. Chambers has been sales and 
style manager of women’s shoes for 
the Continental division for the past 
three years. For 10 years prior to 
joining International he was buyer and 
merchandise manager of women’s shoes 
for a large mail-order house. 

® George A. Allen has been ap- 
pointed New England sales representa- 
tive for Regano Box Toe Co., Haver- 


hill, Mass. He was a former shoe fore- 
man at Maybury Shoe Co., and for the 
past nine years has been with Compo 
Shoe Machinery Corp. 

@ Herman B. Leff has resigned from 
the Grayson Footwear Co., Brooklyn, 
where he served as secretary and sales 
manager. He is succeeded temporarily 
by Seymour Stechman, the firm’s 
cutting room buyer. 

® Max Wollowitz joins Saksplan, 
Inc., August 2, to be in charge of 
styling the firm’s new line, Antonelli 
Originals. He was formerly buyer at 
Alexander’s Dept. Store, New York 
City. 

® Paul L. Schwarz has joined the 
hide, skin and leather brokerage and 
importing firm of L. G. Kingsley, New 
York Cit. He was formerly associ- 
ated with the Globe Leather Corp. 
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® Wentworth Brown, vice-presi- 
dent and assistant to the president of 
the Brown Co., Berlin, N. H., makers 
of shoe innersoles, is now in charge of 
coordinating the research, sales and 
production in the development of new 
products and long-term manufactur- 
ing policy for the firm. The various 
departments formerly under his super- 
vision will now be in charge of R. W. 
Andrews. 


® Ben Sgro, lasting rcom foreman 
for 15 years at I. Miller & Sons, has 
been made superintendent of the firm’s 
Long Island factory. Louis Longa- 
bardi has been appointed to head the 
firm’s pattern department. A new 
addition to the firm is Joseph Acuti, 
lasting room foreman. 


@ L. B. Eastman has resigned his 
position as executive vice-president of 
Joyce, Inc., due to his disagreements 
with recent policy decisions of the 
firm in past months. 


® George “Woody” Foss of the 
Wm. E. Bixby Co. won the new Silver 
Trophy for low gross winner in the 
recent golf tournament of The 210 
Associates, held in Haverhill, Mass. 
The cup is awarded by Cooney-Weiss 
Fabric Corp. 


@®E. R. (Dick) Netteler has been 
appointed to the newly-created post of 
assistant sales manager for Wohl Shoe 
Company’s Wholesale Division. Net- 


teler, with Wohl since 1939, was in 
charge of the Division’s concentration 
accounts, and is succeeded in this posi- 
tion by Jerry D. Richmond, who has 
been with Wohl since 1948. 


@ James C. Stretch has been elected 
assistant treasurer of Rohm & Haas Co. 


@ Jackson L. Parker has been ap- 
pointed advertising and merchandising 
manager of Graton & Knight Co., 
Worcester, Mass., tanners of industrial 
leathers. 


@ W. B. Allen has become president 
of the I red W. Mears Heel te Law- 
rence, Mass., succeeding Harley W. 
Russ, who has retired. 


Deaths 


Lee M. McCollom 
... 57, tanner, died July 29, in St. 
Louis, Mo., of a heart attack. He had 
been in the leather business for the 





past 35 years and was associated at 
the time of his death with the St. 
ofhce of the Amalgamated 
Survivors include his 


Louis 
Leather Cos. 
widow Mrs. Harriet (Burns); and two 
brothers. 


J. Forest Callahan 

‘ . shoe supplies sales representative, 
died suddenly of a coronary attack in 
Lewiston, Maine. He represented the 
D. R. Campbell Machinery Co., Bos- 
ton manufacturers of shoe and spe- 
cialty nails, as well as other shoe sup 
ply firms in the New England area. 


Samuel Possemato 
... 53, shoe executive, died in New 
York City, July 29th, after an illness 
of several months. He was treasurer 
of the firm of Westboro Shoes, Inc. 
He is survived by his widow, Mrs. 
Susan Possemato and a daughter, Mela. 
(Other Deaths On Page 34) 
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lt’sALLWEATMER. as usual!’ 


ALLWEATHER brings the sunshine to your 
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Tapes unreel freely — work better in all taping machines. Humidity 


shows up in inferior, gluey tapes that ““gum up the works.” 
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LEATHER SALES CONTINUE GOOD 
PRICES FIRM TO STRONG 


Tanners Apprehensive as Hide Market Crawls Upward. 
See Renewal of Substitute Threat. 


Suedes very active. Sides in 
better tannages sold well ahead. 
Kid and Sheep find new sales. 
Sole busier but below expectation. 


Sole Firm 

Boston sole leather tanners happily 
greet buyers long absent from market. 
Better demand still below expecta- 
tions. Prices firm to strong with most 
buyers not willing to follow market 
to replacement levels. Light bends, 
eight pounds and under, bring up to 
70c for good leather with 72c¢ asked 
for carefully selected stock of superior 
tannage. It might be pointed out here 
that much leather was sold at sub- 
stantially less only a few weeks ago. 
Tanners thus in traditional squeeze 
between prices at which they must 
deliver and — replacement — costs. 
Medium bends, 8-9 pounds, bring 


tone is one of optimism. Nothing 
new reported about prices. 


Sole Offal Dull 


Boston offal dealers worry about 
restricted sales in period when shoe 
business is so active. All expect 
sudden spurt within week or two. 
Bellies most active department with 
up to 25c easily obtained and 26¢ 
asked by some. Single shoulders find 
few customers. Double rough shoul- 
ders bring 50c and down for good 
welting stock, considerably higher for 
light weight carefully selected waist 
belt shoulders. Head and shanks quiet. 


Calf Slow 
New business slower say Boston 
tanners but much leather owed and 
tanneries busy. Suede most wanted 
item with 90c and down leather find- 
ing deliveries the big problem. Wom- 


en's grains find mixed conditions. 
Some customers use large quantities, 
others very little. Top grades, 90c 
and just below, move easily. Very 
low grades also active. Medium 
grades. were it not for old orders, 
would be accumulating. | Men’s 
weights wanted in better grades, $1.00 
and down. Medium and lower grades 
need plenty of salesmanship but do 
keep moving. 


up to 62c in reported sales with 63c 
asked today. At about 56c¢ and down 
is found heavy leather with very 











heavy, over 10 pounds, trying to get 
s4c. 
In Philadelphia, while some sole 
leather tanners have already felt an 
Specialty Leathers increase in business in factory bends. 
Side — Horse 


Well known Tannages 


others see no change. No one re- 
porting much in findings. General 


KLENZETTE 
ANILETTE 
ROSS-ETTE 


and the popular ar oa anges 


Prices and Trends of Leather 


KIND OF LEATHER THIS MONTH YEAR 1951 
WEEK AGO AGO HIGH 


1,18-1.35 
1,15-1.30 
1,30-1.40 


90-1.20 
85-1.00 


CALF (Men’s HM) 73-1.00 70-98 
CALF (Women’s) 70-91 67-85 
CALF SUEDE 80-95 80-90 95-1.15 
KID (Black Glazed) 75-90 70-90 80-1.25 80-1,.25 
KID SUEDE 80-92 80-92 70-95 70-1.02 
PATENT (Extreme) 40-47 38-45 55-80 70-86 
SHEEP (Russet Linings) 17-28 17-28 18-34 20-35 
KIPS (Combination) 49-57 48-56 65-75 

EXTREMES (Combination) 46-53 46-52 60-70 

WORK ELK (Corrected) 36-46 35-45 55-65 68-73 
SOLE (Light Bends) 67-72 65-70 98-1.08 1,02-1.08 
BELLIES 25-26 24-26 60-63 64-68 
SHOULDERS (Dble. Rgh.) 50-55 50-55 92-1.00 93-1.02 
SPLITS (Lt. Suede) 32-38 30-36 30-40 40-45 
SPLITS (Finished Linings) 21-23 19-21 20-30 26-30 
SPLITS (Gussets) 16-18 16-18 21-26 

WELTING ('2 x %) 714-8 s 12' 134% 
LIGHT NATIVE COWS 1812-19 1714-181 36-37 41 


This tag atte 


sppered with 


A.H. Ross & Sons Co 


Chicago 22, lilinois 


All prices quoted are the range on best selection of standard tannages using quality 
rawstock, ; 796 
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Side Leather Fair 

Prices stronger this week with 
resultant hesitation on part of buyers. 
However, sales continue fair to good 
as against excellent call of last three 
weeks. Combination tanned HM kips 
bring up to 57e, extremes up to 53c, 
while sides ask for 47c. Chrome sides 
bring up to 46c. Mixed demand for 
large elk and work shoe leather. 


Splits Fair 
Up to 38c now asked for light 
suede and buyers who must have 
leather pay the price. Bulk of leather 
now being delivered sold at much 
lower prices. Heavy suede splits 
bring 44c and down. At 23-22c and 
2le can be found excellent lining 
splits with less desirable stock at 
slightly lower prices. Gussets move 

fairly well at 17 to 19c. 


Sheep Firm Up 

Better business and firmer prices 
reported by Boston sheep tanners. 
Sales good at 24¢ and down for 
Russets with some carefully selected 
stock bringing up to 28c. Colored 
vegetable linings do best at 24c and 
down with some quotations slightly 
higher. Good chrome linings bring 
28c and down with one tanner asking 
slightly more. Suede garment leather 
brings up to 30c and sales reported 
good. 

Work Glove Firm 

Ending of steel strike caused some 
optimism with the opinion that recent 
slow-down of other industries would 
be halted and with new supplies com- 
ing forward, more workers would 
soon go back to their jobs. Thus. 
work gloves should be in better de- 
mand in coming months. The con- 
tinued firmness in rawstock markets 
is also causing some sellers to express 
very firm price views on work glove 
splits. A week or so ago, there were 
instances where buyers were shop- 
ping around for LM weight No. 1 
grade at but obtained little or 
nothing so far as can be learned. 


Sellers have firmly maintained their 
lists at 14c for No. 1 grade, 13c for 
No. 2 grade and 12c for No. 3 grade. 
M weight alone is listed at 15e for 
No. | grade, 14e for No. 2’s and 13c 
for No. 3's. Some routine business 
has been booked at these prices. 


Garment Steady 

Horse hide garment leather firmer. 
While there was some additional busi- 
ness done at 36¢ and down for good 
quality tannages or on an average 
price basis of around 33c, it was stated 
that buyers were not always able to 
obtain the amounts wanted for speci- 
fied delivery dates as some tanners 
were now raising asking prices to 38¢ 
and down and in one quarter it was 
reported that 39c and down was now 
being listed, reflecting recent advances 
in raw material. However, in the 
latter instance, it was admitted that 
orders at a cent less or 38¢ and down 
would be given consideration. Nev- 
ertheless, there has been a fairly good 
demand for horse hide garment 
leather as manufacturers have sought 
to cover requirements for the coming 
Fall and Winter season. 

In sheepskin varieties fairly good 
demand present in the market for 
most tannages, particularly for suede 
finish and some steady business 
booked at 30c for good leather while 
26c is still the ruling price for poor 
grade. Some sellers list up to 31-32c 
for top grade suede. Grain finish 
lagging as.compared to business in 
suede. Some fairly good quality 
grain type garment leather has sold 
for 29c but the bulk of recent business 
has involved tannery run lots around 
26c with intimations that some poorer 
quality leather was cleaned up at 
slightly under that figure. 


Bag, Case and Strap 
The market very firm. Raw mate- 
rial markets being watched closely 
and the upward trend in values is 
causing some sellers to consider re- 
vising prices on finished material to 
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THE BEST IN EYELETS AND 
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SOLE LEATHERS 


BENDS - SACKS - CROPS - BUTTS - HEADS 
SHOULDERS - BELLIES - SHANKS, Ete. 


OUTSOLES 


MEN'S - WOMEN'S + BOY'S 
MISSES’ - CHILOREN'S 
(NW ALL GRADES AND WEICHTS 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 


SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 
SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE 


A.L.GEBHARDT CO. 


416 N. WATER ST.. MILWAUKEE | 
PHONE DALY 8 - 6919 


TANNING (C 


MILWAUKEE 








higher levels. Thus far. buyers have 
not been overly anxious to reach for 
supplies but have been showing more 
interest’ at the recently prevailing 
prices. There has been a fair amount 
of business booked at going prices 
and in many instances purchasers 
indicate fairly prompt 
supporting the contention 
pointed out that inventories had been 
worked off from an excessive point 
down to bare minimums. 

Case leather of 24% ounce descrip- 
tion is firm at 48ce and down and 3 
ounce at 52 Grade 
russet finish strap leather of 4 
ounce category is likewise firm a 
55e and down: 5/6 ounce 57c: 6 


shipment, 
recently 


and down. 


ounce 59¢: 78 ounce 6le: $/9 
9/10 ounce 66c and 10.11 

B grade continues quot- 
able at 4c less and C grade an addi- 
tional 4e less. Colors still bring 2: 

ges ; 

premiums and 3c higher is obtaned 
for glazed. 


ounce 63c: 
ounce 69¢, 


Kid Spotty 

Kid leather tanners of Philadelphia 
find some activity. Black suede is 
continuing to sell well, and there 
have been some sales made in blue. 
brown, and even white. Glazed re- 
mains slow. Slipper leathers have 
not yet picked up. Slipper manu- 
facturers doing little buying and 
cowboy boot men hardly showing 
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KID LININGS 





GENUINE KANGAROO 


BLACK GLAZED KID 


SURPASS LEATHER COMPANY 
9th and Westmoreland Sts., Philadelphia 40, Pa. 


SUEDE KID 








SMOOTH AND ELK 


Side Leather 


: IT’S A SECRET BUT! 


VEGETABLE 
For Linings, Bags, 
Case, and Strap 


RANCH TANNED LEATHERS are here. 
In all popular casual and sport shoe 


* colors. SHAPED to fit the cutters block 


RANCH TANNED 
AND 
INDIAN TANNED 
LEATHER 
For Fine Casuals 
and Sport Shoes 
* 


Contract Tanning 


shoes. 


Nothing takes the place of GOOD 
leather. There is no substitute for quality. 


and guaranteed to produce quality 


VOL AU 
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MILWAUKEE 4, WIS. 
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any interest. Linings rather active. 
As the black suedes picked up, lin- 
ings followed suit. 

Tanners who deal permanently in 
crushed report fair business in black 
and a variety of colors. Other tan- 
ners have developed no business in 
crushed, despite indications recently 
that crushed would become more in 
demand. Satin mats dead. Prices in 
all types of the kid leathers remain 
at levels quoted for the past several 
weeks, Rawskin prices are described 
as “too firm.” 


Average Prices Quoted: 
Suede 32c-92c 
Crushed 35c-75e 
Linings 25c-60c 
Slipper 25c-60c 
Glazed 25c-90c 
Satin Mats 69c-1.20 


Belting Leather Slow 

Belting leather tanners of Phila- 
delphia find business very slow. 
Many tanners said that in the past 
week they received reports from men 
in the field that there just wasn’t any 
business. It was felt that by this 
time the slump can no longer be 
blamed on vacations, since most fac- 
tories have reopened. Blame is laid 
on the steel strike. It remains to be 
seen what will happen now that settle- 
ment has been made. 

Shoulders improving. Welting men 
buying: some business with manu- 
facturers of waist belting. Curriers 
find business slow. Curried shoul- 
ders have found a market. Prices are 
not changed. 


AVERAGE CURRIED LEATHER PRICES 
Curried Belting Best Selec. No. 2 No. 3 
Butt Bends ..... 
Centers 13” ...... - 
Centers 24”-28” .. 1.45- 


-62 1.39-1.57 1.26-1.35 
° 1.39-1.53 1.30 

52 1.34-1.46 1.29-1.30 
28 1.08-1.23 1.01-1.08 
20 1.00-1.16 .94-1.00 


Wide Sides - 
Narrow Sides .... : 

Premiums to be added: Ex Heavy, minus 2c 
to plus 5c; Light, plus 10c to 21c; Ex Light, 
plus 25c. 


1 
1 
Centers 3 ror 39-1 
1 
1 


Glove Leathers Spotty 

As a result of increased demand. 
certain types of leather are well sold 
up. The market is cleaned of top 
grade pigs. Low ends selling well 
but medium-priced grades slow. With 
cabrettas, the opposite is true. Me- 
dium-priced grades selling well: top 
selections slow. 

This seems to be one of the poor- 
est Suede Seasons in years. The de- 
mand for men’s greys is fair but all 
ladies’ lines are neglected. Mochas 
are too high priced to bother with. 
Several of the larger firms are drop- 
ping them from the line. 

In the cheaper leathers. Iranians 
enjoy the best demand. Smooths 
bring 25. 20 and I7ec. Pigtex 21 
and 18e. 
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Tanning Oils Slow 
Raw Tanning Materials market is 
slow—demand sporadic. No likeli- 
hood of any reductions of wattle 
products this year. Tanning Oils 
moving in market regulated for the 
most part by current requirements. 


Raw Tanning Materials 

Divi Divi, Dom 48 basis shp't, bag 
$70.00-$72.00 
Wattle bark, ton Fair Average’’ $103.00 
‘*Merchantable’’ $ 99.00 
Sumac, 28%, leaf $130.00 
Ground $130.00 
Myrobalans, J. 1's $46.00 
Crushed, $67.00 $42.00 
Valonia Cups, 30-32¢, $66.00 
Valonia Beards, 42° ruar $88.00 
Mangrove Bark, 3 Ss $60.00 
Mangrove Bark African $79.00-$80.00 


Tanning Extracts 
ut Extract, Liquid (basis 
2 tannin), f.o.b. plant 
Tank cars 
Barrels, c.1 
Barrels, 1.c.1 
Chestnut Extract, Powdered (basis 
60° tannin), f.o.b. plant 
Bags, c.l 
Bags, l.c.1 
Cutch, solid Borneo, 55°, tannin 
plus duty 
Hemlock Extract, 25° tannin, tk 
f.o.b. works 
bbls. c.l 
Oak bark extract, 25°, tannin, Ib 
bbls. 614-6%,, tks 
Quebracho extract 
Solid, ord., basis 63°, tannin, c¢.1 
pius duty 
Solid clar., basis 64% tannin, c.1 
Liquid basis, 35% tannin, bbls 
Ground extract 
Wattle extract, solid, ¢.1 
(plus duty) So. African 
Wattle extract, solid, c.l 
(plus duty) East African 
Powdered super spruce, bags, ¢ 
0544; Le.l 
Spruce extract, tks., f.0.b. wks 
Myrobalan extract, solid, 55°, tannin 
(plus duty) 
Myrobalan extract, powdered, 60° tan 10 
nin (plus duty) 
Valonia extract, powdered, 62°, tannin 094 
(plus duty) 
Oak Bark Extract, Powdered, Swedish 
65¢ tannin 
Quebracho Extract, Powdered, Swedish 
spray dried, 80° tannin 
Wattle Extract, Powdered, Swedish 
73, tannin 
Powdered Spruce, spray dried, Swedish 
Myrobalan, Swedish, Powdered 68-70% 
Oakwood, Swedish, solid, 60-62% 
Oakwood, Swedish, powdered, 64-66% 
Larchbark, Swedish, solid 54-5 
Larchbark. powdered Swedish 
dried, 60-62% 


l 


Tanners’ Oils 
Castor oil, No. 1 C.P. drs. 1 
Sulphonated castor oil, 75% 
Cod Oil, Nfid., loose basis, gal 1.05-1.10 
Cod, sulphonated, pure 25% moisture 14-.14! 
Cod, sulphonated, 25°% added mineral .12 
Cod, sulphonated, 50% added mineral 
Linseed oil tks., zone 1 
drums, c.l 17%, 1.e.3 
Neatsfoot, 20° C.T 
Neatsfoot, 30° C.T 
Neatsfoot, prime drums, c.! 
le. 
Neatsfoot, sulphonated, 75% 
Olive, denatured, drs. gal 
Waterless Moellon 
Artificial Moellon, 25° 
Chamois Moellon : moisture 
Common degras 
Neutral degras 
Sulphonated Tallow, 75% 
Sulphonated Tallow, 50% 
Sponging compound 
Split Oil 
Sulphonated sperm, 25° moisture 
Petroleum Oils, 200 seconds visc., tks 
f.o.b 
Petroleum Oils, 150 seconds visc 
f.o.b 
Petroleum Oils, 100 seconds visc., tks., 
f.o.b 


moisture 
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LET US PUT A 


WATERPROOF COATING 


On Reverse Side of Your Suede 


TO TAKE THE PLACE OF LINING 
SAME OR CONTRASTING COLORS ON 


KID CALF SPLITS 


PHENNY SMIDT LEATHER CO. 


CONTRACT LEATHER FINISHERS 
21 Caller Street, Peabody, Mass. 





CUTTING, PERFORATING, 
MARKING DIES 


MANUFACTURERS 
Cutting, Perforating, Marking Dies. 
Also Machine Knives. 


DISTRIBUTORS 
Fales Clicking Machines and Seelye 
Beam Die Presses. 


ALSO 
Knox celebrated Ribbon Type Stitch 
Marking Machines. 


Write, Wire or Phone 
INDEPENDENT DIE & SUPPLY CO. 


LaSalle near Jefferson 
ST. LOUIS 4, MISSOURI 
Phone: GRand 2143 


Ottawa 
CORRECTED GRAIN CORRECTED GRAIN 
ELK SIDES ELK SIDES 


Merican r , : 
‘ ye rints 
nie, oneee Wolverine Prin 


PRINTS CORRECTED GRAIN 


Sportster Sides 
COMBINATION 


Tuftoe 
TIPPING 


Flexible Splits 


Haven Sides 
CHROME 


SALES OFFICES IN PRINCIPAL CITIES 
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STRONG, ACTIVE AND ADVANCING 
MARKET IN MOST HIDES 


Most Selections Also Continue To Move Up In Price 
As Hides Move 


Big Packers Strong 
An active. strong and advancing 
market. 
to: pattern of preceding week. prices 


Trading somewhat similar 


of most selections moving up another 
half cent. Heavy native 
strongest on the list. Late in the 


steers 


previous week, this selection sold an 
additional ‘oe up or at 16'M%ec and 
early this week brought 17c. Heavy 
native cows late in the previous week 
brought 18c and moved up to 18M%4ec 
on a fair volume of business effected 
Tuesday. 
Scattered buying of other selec- 
tions such as heavy branded steers 
and branded cows reported by a few 
smaller sole leather — producers. 
There was a little upper leather tanner 
buying of lighter selections such as 
ex. light native. light native, also 
light branded steers. Light native 
steers moved a half cent higher at 
© 19 while ex. light natives held 
* steady at 2le and light branded also 


S unchanged at 17e. Trading opened 


Monday in light native steers, two 
packers selling a total of 9,300 of 
this selection and 6,900 of the light 
branded description. As the week 
progressed, trading broadened and 
included more light native cows 
which sold at 184c for Chicago pro- 
ductions and 19¢ for lighter average 
points on the River, some 12,000 
having been sold up to midweek. 

An equal number of branded cows 
were traded Tuesday at l6c for north- 
ern and 1l6'sc for lighter average 
southwesterns. Along with substan- 
tial sales of butt branded and heavy 
Texas steers at 1414c and Colorado 
steers at 1344c, volume of business 
done early this week approached the 
65,000 mark with packers generally 
selling right up to production on 
practically every selection and even 
ahead into running packs at certain 
points which will not have closing 
dates until early August. 

Some sales of bull hides were de- 
veloping at mid-week, one packer 
moving about 2,400 from St. Paul 
and river points at le for native and 
lOc for branded. Still some bulls 
available from slow-making points 
that date back a few months but pack- 
ers not pressing these for sale and 


usually have ideas around the going 
market levels. With the usual book- 
ings by two packers to subsidiary 
tanning outlets and the possibility of 
some clean-up sales late in the period, 
some members of the trade expressed 
the belief that total volume movement 
of big packer hides might approxi- 
mate 100,000 hides for the entire 
week. 


Independents Active 

The larger outside midwestern 
packers make sales of whatever selec- 
tions available at prices established 
in the big four market. This week. 
Packers’ Assn. sold 1,200 branded 
cows at l6c, same price as realized 
for northern big packer production. 
On the Pacific Coast, one big packer 
offered July production hides at 1444 
for butt branded, 134%c for Colorado 
steers, 1614c for branded cows, 17c¢ 
for light and 19c for ex. light branded 
steers. Some smaller independent 
west coast packers were reported to 
have sold allweight steers at 14c and 
cows at 1234c flat fob. 


Small Packers Firmer 

Market edging upward, being in- 
fluenced by advances scored again 
this week in the big packer selections. 
There was some demand and while 
tanners not aggressive, purchases of 
more desirable productions made at 
going prices. Activity centered in 
medium average weights. Several 
cars sold at 151c mark on a selected 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close 
July 31 


High Low Net 
For Week For Week Change 


Close 
July 24 





October 17.32T 
January 16.73T 
April 16.63T 
July 16.35N 
October 16.38T 
January 16.15N 


17.16 +20 
16.65 

16.50 +05 
16.56 —15 
16.38 —05 


—25 


17.75 
17.40 
17.28 
17.09 
16.70 


17.12T 
16.73T 
16.58T 
16.50T 
16.43T 
16.40N 


Total Sales: 572 lots 








HIDE AND SKIN QUOTATIONS 


L. ‘ Suspended 


Year Ago Ceilings 


Heavy native steers 17 16 14', 33 28 
Light native steers 19 18’ 18 361% 31% 
Ex. light native steers 21 21 20 39 34 
Heavy native cows 18% 17 -17% 16 -16'% 34 29 
Light native cows 18'4-19 18 -18'% 17'2-18 36-37 31-32 
Heavy Texas steers 141, 14 13.) -13'4 30 25 
Butt branded steers 1414 14 13 30 25 
Light Texas steers 17 17 16'% 342 29% 
Ex. light Texas steers 19 19 18 -18'2N 37 32 
Colorado steers 13% 13 12 291% 2412 
Branded cows 16-16% 2334-16 1414-15 33 2812-29 
Native bulls 10'4-11 10',-11 914-10 24 20 
Branded bulls 914-10 9',-10 8',- 9 23 19 
Packer calfskins 37-45 35-45 3242-45 -65 65 
Packer kipskins 30 -42'; 30 -40 30 -36 -50 50 


H. edits Present Week Ago Month Ago 


LINCOLN 
and 
SON 
INC. 

. 


COUDERSPORT 
PENNSYLVANIA 
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basis for 52 Ib. avg. hides which was 
later bid for more with sellers asking 
l6c for these and up to 16M%e for 
48-50 Ib. avg. hides. 

There were reports that very choice 
plump small packer hides brought 
these prices for the respective weights. 
At least one car of slightly heavier 
hides such as 56 lbs. avg. brought 
15'e selected and more were wanted 
on that basis. Lighter hides in the 
southwest averaging from 42 to 45 
lbs. were ranged 1714-18e and Texas 
4-42 lb. avg. hides were reported 
sold up to 18-18! ve flat fob. Upper 
leather tanner buying. however, was 
still not very broad and some of the 
buying of late is said to have been 
of a speculative character. Small 
packer bulls were quoted around 
9-9l5c selected fob. depending upon 
average weights. 


Country Hides Strengthen 


Although not much activity ‘n 
country hide market for some time. 
seems to be a better undertone. Some 
business in regular mixed country 
allweight hides of around 48 lbs. av- 
erage at 101 flat trimmed fob. ship- 
ping points which is a half cent up 
from the low point of a week or so 
ago for similar description hides and 
it is understood that some fairly good 
rendered hides of somewhat lighter 
average such as round 44-46 lbs. 
have brought Ile. Choice plump 
all locker-butcher hides of around 
50 Ibs. avg. last sold at 13c flat 
trimmed fob. Some sellers now name 
asking prices oc to le above these 
latest confirmed trading levels. Glue 
hides are ranged 9-914c depending 
upon lots and average weights of the 


No. 3s involved, 


Calf and Kip Move 


It was confirmed that late in the 
preceding week, one of the big pack- 
ers sold about 14,000 calf consisting 
of some 900 Chicago, 5,000 Milwau- 
kee and 2,000 from smaller northeri 
plants at 45e for heavy and 37e for 
light along with 3,500 St. Louis and 
2.600 Rivers at 431c for heavy and 
37¢ for light. Prices on light calf 
represented 4!c advance while St. 
Louis-River heavies were le over 
previously reported sales. Another 
of the packers offered a couple cars 
of Evansville-Nashville kip, the latter 
a premium point, and asked 42'5c. 

Another big packer sold 3,000 
June-July production from all plants 
at 35c for kip and 30c for over- 
weights. Packer regular slunks have 
been well sold up at $1.80 and none 
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are offered: large hairless are quoted 
around 65c. In the small packer mar- 
ket, skins are more or less nominal 
awaiting new sales. Allweight calf 
are ranged 35-40c and kip 27-30c. 
Country skins in carload lots have 
sold in good volume at 17'-18e for 
calf and 17-17!c for kip and there 
have been reports of some light coun- 
try calf, 10 lbs. down, selling up to 
19¢. 


Horsehides Active 

Market somewhat more active. 
Several lots of very good northern 
slaughterer type whole hides, un- 
trimmed, were bought at $7.50, $7.75 
and $8.00 fob. shipping points, de- 
pending upon sellers and lots  in- 
volved. Trimmed whole hides were 
last reported sold at $7.00-7.25. Buy- 
ers balked about 
prices, particularly cutters who com- 


paying the top 











= Jacq aa Wolf Chemicals 
((_) PRODUCE HIGH GRADE ICATHER 





For White Leather At Reasonable Cost 
White Leather In Sheep, Goat, Calf 


* nasal 0-230 
( FAT LIQUOR L-90B 


Or Sides 


White Tan In Combination With 


Chrome 


White Nubuck, White Suede 
White Bleached Chrome Stock 
White Extract Type Of Leather 





FUNGIZYME BATES 
AS — BS — CS 
Pancreatic bating salts of 
standard, controlled 
quality. 
SULPHONATED OILS 
(Various Bases) 


MONOPOLE OIL 
(For Finishing) 


Samples and information upon request. 


Plants in 

Clifton, N. J. 
Carlstadt, N. J. 
Los Angeles, Calif. 





JACQUES WOLF co. 


Passarc.ms 











REctor 2-0262 





IMPORTERS 


WOOL GREASE 


GALLARD-SCHLESINGER CHEMICAL CO. 


92 LIBERTY STREET, NEW YORK 6, N. Y. 


Cables: GALLARDKEM 











185 WAVERLY AVE. 





THREE PROGRAMS in the 
SCIENCE and PRACTICE of 
LEATHER MANUFACTURE 


(INCLUDES SHORT-TERM COURSES) 
1952-53 SESSIONS BEGIN SEPT. 12 
SCHOOL of LEATHER and TANNING TECHNOLOGY 


PRATT INSTITUTE 


BROOKLYN 5, NEW YORK 








LEATHER and SHOES 





plained they had difficulty obtaining 
commensurate prices on cut stock 
that would permit them a_ profit. 
Some buyers of whole hides contin- 
ued to name ideas for trimmed stock 
(without manes and tails) around 
$1.00 under prices being paid for 
untrimmed hides. 

Several lots of fronts sold at steady 
Efforts 
of some buyers to buy for less not 
successful. Meanwhile. some sellers 
asking higher prices found no takers. 
Butts, 22” and up, brought mostly 
$1.75-1.85 on an average although 
very choice lots brought premiums 
while poorer lots sold at discounts. 


prices ranging $5.50-5.75. 


Sheepskins Same 

Not much change from prices which 
prevailed the preceding week when 
there was considerable activity. At 
that time, most producers cleaned up 
stocks on hand pretty well, not much 
to offer since. Packer No. 1 shear- 
lings continue around $1.85-2.00: 
No. 2s $1.35-1.50, and No. 3s at 90c- 
$1.00 while clips range $2.35-2.50, 
Lamb pelts are considered steady. 
packer westerns holding around $2.50) 
per cwt. liveweight basis and natives 
about 25c less. Full wool dry pelts 
are quoted at 30-532c. Pickled skins 
are being cleaned up at $8.00-8.50 
per dozen for winter sheep and lambs 
while clear spring lambs are quoted 
at $10.50-11.00 per dozen. 


Dry Sheepskins Quiet 
Although locally 
but little change in the market. re- 
ports from the various primary points 
indicate that shippers are still able 
to move raw stock to Europe and 
other buyers at much higher levels 
than what could possibly be obtained 
here. Some agents have advised their 
principals that until there is a change 
in the situation, it would be better 
to withhold offers. 
The wool sheep situation is firm 
notwithstanding that at the last Aus- 


there has been 


tralian auctions, prices were some- 
what lower. At Sydney, 38.000 skins 
offered with 58's and up, 2 inches and 
up. one to two pence lower, all other 
descriptions two to five pence lower 
and at Melbourne, 25,000 skins of- 
fered, 58's and up par to two pence 
dearer, 56's and down two to four 
pence lower. lambs one pence lower. 
all Australian currency. Reports 
from Montevideo that France has 
purchased several thousand bales of 
wool sheepskins, standard  assort- 
ment, at 90c per kilo fob. 

Shearlings continue slow as asking 
prices by shippers are considerably 
over the views expressed by buyers 
here. Now that the domestic kill has 
fallen off. some quarters are of the 
opinion that buyers may show more 
interest in foreign shearlings although 
they admit prices will have to come 
down before there will be any chance 
of trading. 

The hair sheep markets are firm 
and quiet with reports from Brazil 
that following late sales, shippers 
have again firmed up and are asking 
$11-11.25 fob for regulars. What 
interest there is, is at lower levels. 
No change in Cape glovers with the 
market nominally quoted 135. shill- 
ings basis large Westerns. Offers of 
shade dried Mombasas around $5.00 
with not much interest at the moment. 
Dry salted Sudans, Nigerians. and 
Addis-ababa butchers slow and nom- 
inal. 

Pickled Skins Slow 

Foreign markets slow and nominal: 
few offers received locally. The do- 
mestic situation is steady with inter- 
est developing in clear springers at 
$10.50-LL per dozen. 


Reptiles Spotty 
Recent trading has been confined 
to U.P. whips with further sales of 
1 inches up. averaging 41% inches, 
60, 40 selection, at from 58-60. as 
to shippers. Although further offer- 
ings are noted at from 59-6lc. most 


buyers’ views now are around 57e 


for business. Similar Calcutta whips 
are considered top at 5le. Interest 
still evident for Madras bark tanned 
whips but due to lack of offerings, 
trading has been negligible. Last 
sales wet salted ramgodies at 13e 
with alum tanned offered at 14e for 
10 inches up, averaging 14 inches, 
60/40 selection. 

Some alum tanned water snakes, 3 
inches up, averaging 3! inches, sold 
at 12c with further offers at 13c. Liz- 
ards have quieted down with few 
sales confirmed. No change in the 
Siam situation. Occasional small 
sales noted of ring lizards but other 
descriptions are nominal due to lack 
of interest. Offerings of Brazil back 
cut tejus limited with shippers ask- 
ing 66c for 20/60/20 assortment and 
buyers’ ideas around 64c fob. Giboias 
are said to be salable at 50c fob with 
55c fob asked. No offerings of Ar- 
gentine skins as it is difficult to make 
shipments. 

Deerskins Tight 

Following late sales of Brazil 
“Jacks.” very few offers have been 
coming in as shippers are in a well 
sold-up position. Last confirmed 
sales were at 57-58 fob, basis im- 
porters and while most buyers are 
unwilling to better these levels, it is 
understood that slightly above the 
outside might be paid for a good lot 
of skins. Siam market quiet as no 
new offers. New Zealand market 
easier as buyers have reduced their 
ideas to 73e cif, although sellers still 
ask 85c cif. 

Pigskins Slow 

Buyers are not quite as active as 
they were as it is understood manu- 
facturers are not buying leather as 
aggressively as they had been and 
the dealer-tanners are now going 
slow in adding to their raw stock in- 
ventories. Shippers at origin remain 
firm and generally not making many 
offers, especially of the Manaos and 
Para descriptions. 








Sulfonated castor oil, sulfonated neatsfoot oil, 
sulfonated cocoanut oil, sulfonated peanut oil, 
sulfonated linseed oil, sulfonated sperm, and 
sulfonated soya-bean oil. 


| Sulfonated Oils and Fat Liquors 


High and Low Sulfonation and Special Grades 
FINETEX, INC. 


Manufacturing Chemists 
POMPTON PLAINS, N, J. 
Post Office Box 414 
Route 202 and Jackson Avenue 
Phone: Terhune 5-2520 
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ei 














LEATHER and SHOES 


Get it—then—where you have the best 
chance to get it — through a classified ad 
addressed to the entire industry in LEATHER 

AND SHOES! Your “keyed” and confidential mes- 
sage will reach thousands of executives. L&S Want 
Ads have placed many top men in suitable positions. 


LEATHER and SHOES 


300 WEST ADAMS ST., CHICAGO 64, ILL. 
A PT 
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DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


HEMLOCK - OAK ~- MANGROVE 
STAINLESS SUMAC - ORDINARY SUMAC 
QUEBRACHO . RAPID TAN “G” 
SPECIAL DIPPING EXTRACTS 


SS 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


ESTABLISHED 1887 


PORT ALLEGANY, PA. 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E.! 
Getz Bros. & Company, San Francisco, Calif.; New York City 
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YOU LESS 
AT THE 


KENMORE 
New 700 Room Club Hotel HA LL 


145 EAST 23rd STREET 
RATES FROM $2.25 DAILY 





NO PARKING PROBLEMS WEEK ENDS. (Bua leaa ts 
Money-saving rates. 
Special rates for groups. 


~ NEW YORK CITY, | 
ns ee On a 4 





WHEN 


YOU 


BUY 


TANNERS' 


CORN SUGARS 


CORN SYRUP 
CORN STARCH 
LACTIC ACID 


REMEMBER 


CLINTON FOODS INC. 
CLINTON, IOWA 





August 2, 1952 LEATHER and SHOES 











ro) 


News Quicks 


About people and happenings coast to coast 





Pennsylvania 
® Kimball, Inc., Philadelphia man- 


ufacturers of leather goods, sold its 
assets at public auction for $1,101. 
The firm recently entered bankruptcy. 


® The Philadelphia Marine Corps 
Supply Depot, according to unofficial 
reports, is planning to transfer all buy- 
ing of footwear, clothing and textiles 
to the projected joint Armed Services 
Buying Agency in New York City. 


® Modern Shoe Mfg. Co., Inc., 
Philadelphia makers of casual footwear, 
recently entered bankruptcy with lia- 
bilities listed at $100,230, and assets 
at $73,930. A 
has recom mended settlement of 30 per- 


cent to unsecured creditors, payable 


creditors’ committee 


at 20 percent in cash, five percent in 
4§ days, and five percent in 90 days. 


@® The Universal Leather Co., a 
Philadelphia tanning 4001 
Paul St., was recently incorporated 
Swith a capitalization of $50,000 to 


firm at 


Pmanufacture leather of every descrip- 


Etion. 


New Hampshire 


® International Shoe Company’s 
tannery in Merrimack will be trans- 
ferred to Manchester, and the com- 
pany’s welting department will be 
transferred to the Midwest. The clos- 
ing of the two plants will affect about 
80 workers 


® Plans of Lown Shoe Co., Bangor, 
to build a new factory have been post- 
poned for about a year. The proposed 
building is estimated will cost nearly 
$500,000 


Massachusetts 
® Regal Shoe Co., Whitman, has 


opened its 100th retail store in the 
Madison Square Building, New York 
City. 


® Former workers at Roberts Tan- 
ning Co., Peabody, which closed down 
some months ago, will receive the bal- 
ance of wages due them, according to 


a court ruling. The building is now 
occupied by the Franklin Tanning Co. 


® Bond-Rite Combining Co., 
Stoughton, is now representing U. S. 
Rubber Company’s vinyl-coated fabric 
line, which includes vinyl-coated pat- 
ent leather and vinyl-coated imitation 
leathers in all popular colors. Bond- 
Rite, according to its treasurer, Ed- 
ward C. Bock, is announcing a major 
change in its method of distribution. 
It will do its own converting and com- 
bining, and has added an in-stock de- 
partmenet for the convenience of its 


customers, 


® Howes Leather Company’s side 
leather division this week increased 
output to 2,000 sides daily. Produc- 
tion of splits has risen to the same 
level. This is double the recent rate 
of output, 


New Jersey 
® Tingley Reliance Rubber Corp., 


Jersey City manufacturers of rubber 
footwear and other rubber products, 
has changed its name to Tingley Rub- 
ber Corp. The firm was founded in 
1896. 


® Bonnie Dee Footwear Co., Inc., 


Paterson, has had its books investi- 














Quality \snsvm) Endures 


WATERPROOF 
Upper Leathers 
CHROME RETAN 
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Write, Phone, or Wire us for Quotations 
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LEATHER and SHOES 


A Backing Problem? Just Dial 
EVergreen 9-5445 


When you want the best in uniform qual- 
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ity .. . when you need fast and depend- 
able service . . . always specify Peters’ 
Old Line “STICTUIT” and be sure .. . its 
Quality Endures. 

PETERS BROS. RUBBER CO., INC. 
LAZAR BACKING COMPANY, DIV. 
COATERS COMBINERS 
Norman Ave. & Dobbin St.-Brooklyn 22, N.Y. 
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gated by a creditors’ committee. Lia- 
bilities amount -o $35,200. 


Texas 


© H. J. Justin and Sons, Inc., Fort 
Worth, makers of cowboy boots, has 
appointed Witherspoon & Ridings, 
Inc., of the same city, as public rela- 
tions counsel. The latter will empha- 
size sales and merchandising assistance 
to dealers. The Justin firm was 
founded in 1879, has dealers in 35 
states, and in Alaska and Canada. 


New York 


@ A. C. Lawrence Leather Com- 
pany’s Gloversville office now oc- 
cupies a new building at 10 Burr 
Street. Continuing in charge of this 
area is Frederick P. Holden. 


© Employes at Shields Slipper Corp., 
Bombay, will receive a wage increase 
of five cents hourly. Employes are 
members of Boot & Shoe Workers 
Umion, AFL. 


® Leprechaun, Inc., New York 
City, introduces a new colorless suede 
restorer called Leprechaun Mist, to 
retail at $1.75 per home-use container. 
It will be sold through retail stores. 


@ I. Miller & Sons, Long Island City, 
has purchased a 1!4-acre tract of land 
at 751 No. Pennsylvania Ave., Wilkes- 
barre, Pa., where the concern now op- 
erates a factory. 


® The Preston Shoe factory, 
Brooklyn, was gutted July 26 by a 
spectacular four-alarm fire that caused 
an estimated quarter-million dollar 
damage. The cause of the blaze was 
not determined and there were no in- 
juries. Flames and smoke were visible 
for miles away. 


Kentucky 
® The August Barth Leather Co., 


New Albany, suffered fire damage as 
a result of an explosion in a tanbark 
shed. The company is 90 years old. 


Ohio 


® Shoe Corp. of America, Colum- 
bus, operating a chain of 479 stores, 
reports a 7.7 percent increase in sales 
for June, with volume hitting $4,970,- 
000, as compared with $4,614,000 for 
June of last year. Sales for the first 
six months of 1952 stand at $25,891,- 


000, a gain of 6.7 percent over the 


same period of last vear. 
k 


California 


@ Innes Shoe Co., Los Angeles, is 
opening the seventh store in its chain 
about November 1. The new store 
follows the family shoe store pattern 
of the Innes chain, will be situated in 


Sherman Oaks, Calif. 


Missouri 


@ The recently reopened Bolivar 
Street plant, Jefferson City, of Inter- 
national Shoe Co. will ship its first 
finished shoes about Aug. 1. The plant 
plans to produce about 1,200 pairs of 
girls’ and children’s welt shoes daily. 
The plant now employs about 80 
workers, but will employ 250 as pro- 
duction increases. The Bolivar St. fac- 
tory was closed in 1950. 
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WINSLOW 


WINSLOW BROS. 


KIDDIE CHROME 
FULL CHROME TANNED 


LAMBSKINS 
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For the over-all demand for deep-toned, aniline 
finishes on full-bodied combination tannage, our 
Vegeleen is acclaimed superior. 


J. GREENEBAUM 
TANNING COMPANY «x 


CHICAGO 
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Miss Helen Moulton, R.N., industrial nurse of Portsmouth, 

Ohio, has worn this shoe for over a year. The shoe shows 

hard wear but note the linings — still tight, still smooth 

as this unretouched photo shows. Miss Moulton states: 

“These shoes and others I've had like them don't de- 
velop wrinkled or loose 
toe linings. In my work 
it just wouldn't do.” 











CELASTIC* ‘ 
Proves Itself Again and Again \\ 


Celastic gets the toughest tests in shoes worn by people who 
are on their feet a lot. Such examples afford proof that 
wherever shoes are sold, if they’re made with Celastic they 4 
have these four salesworthy features: f 


@ wearer assurance of toe comfort 
@ a box toe that won't discolor hose 
@ preservation of toe shape 
@ the means of building brand 
preference and repeat sales 


With Celastic Box Toes there’s a permanent bond of 
doubler and lining to form a light but durable toe structure. 
The character in the toe of a last is reproduced accurately. 
Few items add so much to a shoe’s value —help so much in 
establishing an ever increasing list of satisfied customers. In 
shoes with Celastic, the toe linings stay wrinkle-free and sag- 
free — assure toe comfort without question. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS *CELASTIC” is o registered trade-mark of The Celastic Corporation 
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MILITARY 
BIDS AND AWARDS 





Women’s Rubbers 

August 11, 1952 — Navy Invi- 
tation No. 938 
storm rubbers: for delivery 80 days 
after contract award to Naval Supply 
Depot, Brooklyn, N. Y.: Military spe- 
cification: MIL-R-3008. dated 29, 
July 1949 and amendment No. 1. 
dated 22. October 1951: opening, 
New York, 2 p.m.: this procurement 
is for the Navy. 


3.000 prs. women’s 


Mittens 
August 25, 1952 — Chicago 
Quartermaster Office, 1819 West 
Pershing Rd.. Chicago. Illinois, has 


issued Invitation No. QM 11-009-55- 


24 covering bids on 115,920. pairs 
of Mittens, Overwhite, M-1950.— in 
accordance with Mil-M-218A. Bids 
will be opened in Chicago, 9:00 a.m. 
Aug. 25. 


BID ON SHOES 


There were only two bidders at 
the opening of Army Invitation 
QM-30-280-52-1951, calling for 1.392 
pairs of women’s field shoes with 
composition soles. The A. S. Kreide1 
Shoe Co. of Annville, Pa. 
bidder, offering to supply the total 
quantity at $5.59 per pair; fifteen 
days acceptance, net. The second 
bidder was Endicott-Johnson Corpo- 
ration, Endicott. N. Y.. which offered 
the total at $5.73 per pair; fifteen 
days acceptance, net. 


Was low 


Distressed Areas Get 
Army Contracts 


During the month of June, the 
Army awarded 100 contracts, each 
in excess of $10,000, to 78 firms 
whose plants are located in surplus 
labor areas where employment has 
been needed. These firms received 
contracts amounting to a total of 
$12,500,000, or over LO percent of 
the total Army procurement funds 
spent during the month. 

Of these 100 contracts, three went 
to firms making leather items, for 
a total contract value of 3$144.555. 
and one to a rubber footwear firm 
for the amount of $49,270, 

The three firms receiving — the 
leather items contracts were Graton 
& Knight, Worcester, Mass.: Atlantic 
Sponge & Chamois Corp.. New York 
Citv: and Service Belt Co... Ine.. 
New York City. The rubber footwear 
firm is Bristol Mfg. Co., Bristol, R. I. 
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Dual die heating system insures 
uniform temperature resulting in 
quality controlled embossing. 
SALES AND SERVICE 
NEW ENGLAND MISSOURI 
Newburyport St. Louis 
Amesbury — WISCONSIN 
Lowell Milwaukee 
NEW YORK TEXAS 
New York City Dallas 
Rochester CALIFORNIA 
PENNSYLVANIA Los Angeles 
Harrisburg OHIO 
TENNESSEE 
_ Nashville 


Cincinnati 
Columbus 


FREEMAN ~ 


Model LN CUTOUT and | 
MARKING MACHINE 
* Medium size 
* Fast operating 
* Automatic 
* Perforates and marks 

in one operation 
ALSO AN IDEAL ee: 
EMBOSSING MACHINE .. : 
Embosses a pair of moccasins ae 
in one operation. 
Precision construction assures 
accuracy and even pressure. 
No handling of hot dies. 
You pay no more to get all 
these advantages. 


¥ 
4 
% 


“ 1819 Freeman Ave., Cin. 14, Ohio BE 
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LEATHER COMPANY 


TANNERS OF 


Splits 


FOR EVERY PURPOSE 


Side Leather 
MEN'S AND WOMEN'S 
IN THE POPULAR PRICED RANGE 





PEABODY, MASS., U. S. A. 


SHOE PRODUCTS © 
THAT SAVE PENN/ES 
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Knowing How To 
Make Good Leather 
Isn't Enough! 





Do you also know the 
answers to Costs, Competi- 
tion, Markets, Labor Rela- 
tions, Capitalization, Price 
Fluctuations, Domestic and 
World Supplies and all the 
factors 


other economic 





which influence the leather 


industry? 


Here is the most complete, 
up-to-date answer book on 
the subject. All producers 
and consumers of leather 


will find it invaluable. 


THE ECONOMICS 
of 
CATTLEMIDE LEATHER 
TANNING 


175 pages—including many 
tables, charts and other 
illustrations. Written by 

MERRILL A. WATSON, 


Executive Vice-President of the 


former 





Tanners’ Council of America— 
and an international authority on 
the economic structure of the 


leather industry. 


The Rumpf Publishing Co. 
300 West Adams Street 
Chicago 6, Illinois 








PREVENTING DERMATITIS 


(Concluded from Page 10) 


should be available and workers com- 
pelled to use them. 

Leather pressers are prone to der- 
matitis from the fumes given off by 
the hot iron in contact with the 
leather. The heat may decompose the 
dyes into the compounds which, 
when volatilized, rise with the heat. 
The barrier cream used should there- 
fore be safe on any part of the body. 

\ barrier cream is simply one that 
is rubbed into the skin prior to doing 
certain types of work requiring the 
handling of substances known to irri- 
tate the skin. 
‘vanishing” type. 


They are usually of the 
Some are water- 
soluble, some water-repellent; some 
protect against acids, others against 


alkalis, dusts, tars, oils, thinners, etc. 


“Fend” And “Ply” 

There are several industrial use 
barrier creams on the market, but 
the two most common are known as 
“Fend” and “Ply.” 


either cream or liquid form, about 


Available in 


200 applications may be obtained 
from a pound jar of either brand. 
Protection per worker amounts to 
only a few cents per day. Cost per 
pound jar ranges from 70 cents to $2, 


depending upon type wanted. Pur- 
chased in larger amounts, such as 
gross lots, costs are substantially re- 
duced. Reports show that where bar- 
rier creams have been used, neither 
industrial management nor workers 
return to the older methods of trying 
to protect the skin against industrial 
irritants. 

A barrier cream should also keep 
the skin dry and cool, and protect 
against bacteria. This last property 
can be very useful in the leather in- 
dustry where one of the most serious 
hazards is anthrax. This malignant 
sore occurs among workers who 
handle hides. particularly uncertified 
hides from Asia. Once they are im- 
mersed in lime or formaldehyde, the 
anthrax germs and spores are de- 
stroyed, but the hides must first be 
placed in these solutions. A barrier 
cream will help to protect the skin 
against erysipelas as well as anthrax. 


Hope For Reduction 


Dermatologists are hoping for a 
reduction in industrial dermatitis 
once the use of barrier creams is 
widespread. A general reduction in 
these skin diseases will mean a great 
saving in the leather industry and 
should, incidentally, create a new at- 
titude on the part of employes to 
their job. They need no longer look 
upon work-damaged hands as a pen- 
alty inseparable from their work. 


END 





DEPENDABLE for QUALITY 


Tal 


Ammype vee 


“= 


= MADE to fit your needs 


.. in leather or fabric of every type, 


ALWAYS 


plain or in colors, to your exact specifica- 
tions. What are your needs? GAYWOOD @ U N | F 0 R M 
quality and delivery are tops. 


WRITE FOR SAMPLES AND PRICES » ALL COLORS 


REPRESENTATIVES 


GAYWOOD Ea 


AND 
COMBINATIONS 


MANUFACTURING COMPANY 1 Mera te Ninaa Goa @ PROM PT 


1906 PINE ST.+ ST. LOUIS 3, MO. 


SERVING AMERICA’S LARGEST SHOE INDUSTRIES 


LEATHER and SHOES 


Vogel Helmholz, Baltimore 


Agents in Many Foreign Countries 


DELIVERY 
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Wanted and For Sale 





Hides, Skins & Goat Hair 


From India — Regularly 
5,000 Buffalo Hides 48,000 Goat Skins 
5,000 Cow Hides 30 Tons Goat Hair 


AARON DORFMAN 
808 Bailey Building, Phila. 7 
Tele: Kingsley 6-0736 (9 to 10 A.M.) 


Wanted—Bark Tanned Splits 


(Low Priced) 
Leveled or unleveled, 3 ounce, 4 ounce and 
5 ounce, whole hides, double butts, bends, sides, 
or shoulders, firm tannage, suitable for juve- 
nile holster sets Address G-15, c/o Leather 
and Shoes, 20 Vesey St., New York 7, N. Y 


Rubber Half Soles or Taps 


CLOSEOUT 250,000 pairs—sizes 6 to 11-—I1st 
quality £0 pairs per carton Wire strapped 
TOP BRANDS 
SAMPLES OR SAMPLE CARTON 
ON REQUEST 
PRICE 12'c per pair, subject to prior sale 
WM. LAPOTEN CO., INC 
66 West Broadway, New York 7, N. Y 


Machinery for Sale 


ining drums, 10 x 8 ft 

and steel mounting; 1-72” 

1 machine; 1-72” Model F 

machine; 2-Solution tanks 

a \& ft. 3” cypress; like new, 

all used 2 months. A. L. Luyat, P.O. Box 
22nd St., St. Petersburg 3, Fla 


wood cypress 3” 





Help Wanted 





Service Representative 


PREFERABLY EXPERIENCED in selling fin- 
ishes to shoe factories or familiar with the use 
and application of shoe finishes. Please state 
experience, age, and salary expected. Address 
G-12, c/o Leather and Shoes, 300 W. Adams 
St., Chicago 6, Tl 


. 

Splitter 
IF YOU ARE cutting your production and 
have to release a good dry and wet leather 
splitter, do him a favor and do us a favor by 
passing this ad on to him. We have a perma- 
nent opening for a man who knows the split- 
ting machine so that he can replace worn parts 
and keep the machine in proper adjustment 
Replies should include full details of experi- 
ence and personal history Address G-9, c/o 
Leather and Shoes, 300 W. Adams St., Chicago 
6, 1 





H. SWOBODA & SON, Inc. 


1027 N. Bodine St. Phila., Pa. 
Base Ball and Whip Leather Mfrs. 


SW OTAN 


GARMENT HORSE 
WORK GLOVE HORSE 
(Grain and Splits) 
SPORTING GOODS LEATHER 
SPECIALTIES 
RETAN SOLE LEATHER 
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Rates 

Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘Situations Wanted” 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘Help 
Wanted" and “Special Notices’’ and $1.00 
per inch for each insertion under “Situa- 
tiens Wanted."’ 


Minimum space ueccepted: 1 inch. Copy 
must be in our hands not later than 
Tuesday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 


300 W. Adams St. Chicago 6 














Situations Wanted 





. . 
Stitching Room Foreman 
With 22 years experience. Able to take com- 
plete charge. Best of references. Will go any- 
where. Write Box Z-8, c/o Leather and Shoes, 

10 High Street, Boston, Mass 


Tanner and Supt. 

30 YEARS EXPERIENCE in tanning and 
currying of vegetable belting sole leather. Short 
tannage, good yields, low cost Chrome and 
chrome retan belting, sole, glove leather for 
work gloves, lace leather hair-on, jacking 
chrome, hydraulic, side leather. Can go any 
place. Best of references Address G-16, ¢/« 
Leather and Shoes, 300 W. Adams St., Chicago 
6, Il 


Stitching Room Foreman 


Available immediately Long experience, cap 
able Prefers affiliation with women's shoe 
factory in Greater Boston area. Write Box Z-9 
Leather and Shoes, 10 High St., Boston, Mass 


ee 

Tannery Technician 
TANNERY TECHNICIAN seeks position with 
reputable firm. Has over 30 years experience 
n tanning, dyeing and finishing of all types 
of vegetable tanned leather Address G-17 
c/o Leather and Shoes, 300 W. Adams S&t., 
Chicago 6, Ill 


THE only suc- 
cessful press 
that prepares 
Sole Leather 
for drum Sole 
Leather tan- 
ning, extract- 
WRINGER ing and oiling. 
Also prepares both bark and chrome 
tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. 


Olean, New York 
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FORMULAE WORTH 
THOUSANDS OF DOLLARS 


"Tanning Processes” by the 
internationally known authority, 
August C. Orthmann, contains 
leather making formulae worth 
thousands of dollars—and time 
and labor-saving data that will 
help in every phase of your 
tanning operation. 


It's the book scores of tanning 
men say is the most practical 
work on tanning ever written 
. . . you'll say it's worth man 
times its $12.50 price. You'll 
use "Tanning Processes" often 
because it treats expertly with 
your everyday cosiune 


Leather bound, it contains 414 
pages of invaluable information 
‘0 help you increase your yield, 
improve production, reduce 
time and motion, and get a 
higher quality leather. 


Order a copy today! 
$4 @.50 PER COPY 


Rumpf Publishing Co., 
300 West Adams Street, 
Chicago 6, Illinois 


| enclose $ . Please send 
me copies of "Tanning 


Processes,’ by August C. Orthmann. 


Name 


Address 








Coming Events 





Aug. 18-21, 1952 Annual Show of 
Leather Goods and Luggage Manufactur- 
ers of America, Inc., Palmer House, 
Chicago. 


Sept. 3-5, 1952—Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza. 
New York. 


Sept. 4-5, 1952—Showing of American 
Leathers for Spring and Summer, 1953. 
Sponsored by Tanners’ Council of America, 
Inc. Waldorf-Astoria Hotel, New York City. 


Oct. 5-9, 1952—Advance Boston Shoe 
Show, sponsored by New England Shoe 
and Leather Association. Hotels Statler 
and Touraine, Boston, ad member show- 
rooms. 


Oct. 6-8, 1952—Annual Convention of 
the Industrial Research Institute of Can- 
ada, Montreal, Quebec, Canada. 


Oct. 22, 1952 — National Hide Associa- 
tion Annual Fall Convention. Edgewater 
Beach Hotel, Chicago, III. 


Oct. 23-24, 1952—-Annual Fall Meeting, 
Tanners’ Council of America, Inc. Edge- 
water Beach Hotel, Chicago, III. 


Oct. 27-30, 1952—National Shoe Fair, 
sponsored by National Shoe Manufacturers 
Association and National Shoe Retailers 
Association. Palmer House and other hotels 
in Chicago. 


Nov. 9-12, 1952 Spring Shoe Show. 
The Southwestern Shoe Travelers Associ 
ation, Hotels Adolphus, Baker and South- 
land, Dallas, Texas. 


Nov. 30-Dec. 4, 1952—-Popular Price Shoe 
Show of America. Showing of shoes for 
Spring 1953, sponsored by National Asso- 
ciation of Shoe Chain Stores and New 
England Shoe and Leather Association. 
— New Yorker and McAlpin, New 

ork. 


Deaths 


Amos Frank Knight 
. . . 83, retired tanner, died July 18 
at his home in Buena Vista, Va. Until 
his retirement several years ago he was 
associated with the Lees McVitty Tan- 
Survivors are his 





nery in that city. 
widow, Mrs. Ethel (Thornton); one 
son and a grandson. 


Herbert A. Wells 


.. . 60, shoe manufacturer, died July 18 
en route to Danville, Va., of a heart 
attack. He was vice-president in 
charge of finances of the Craddock- 
Terry Shoe Mfg. Co., Lynchburg, Va. 
A well-known civic figure in Lynch- 
burg, he was a member of the advisory 
board of the Liberty Mutual Insurance 
Co., a member of the Methodist 
Church, the Elks, and secretary-treas- 
urer of Duty-Duds, Inc. Survivors 
are his widow, Mrs, Virginia (Plun- 
kett); two sons, Herbert A., Jr., and 
John Wesley; a sister, and three grand- 
children. 


George W. Drucker 

. 68, tanner, died July 23, in Los 
Angeles, Calif. He was president of 
Hess & Drucker, New York City tan- 
ners of glove leather. He was a mem- 
ber of the Tanners’ Council, the Har- 
monie Club, Fairview Country Club 
and the City Athletic Club. Survivors 
are a daughter, a son and three sisters. 


Earl J. Coleman 
... 49, vice president and general man- 
ager of the Central Counter Co., St. 
Louis, died of cancer at St. Anthony’s 
Hospital on July 21. 

Coleman was active in children’s 
welfare and sponsored free bowling 
leagues for youngsters at the Bowl- 
Mor bowling alleys, of which he was 
one of the owners. 

He is survived by his widow, Mrs. 
Lillian Coleman, a son, Earl Coleman 
and a daughter, Mrs. Ruth Ponce. 


UEDE 
AN Ht i 


CARR-BUCK 


GRAIN CALF 


CARR LEATHER CO. 


183 Essex St., Boston, Mass.—Tanneries at Peabody 
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STERN CAN COMPANY, INC. 


71 LOCUST STREET, BOSTON 25, MASS 


5-GALLON 


| 
SQUARE CAN 
RUM-TYPE 
DRU 2 


CAN 
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Compact... 
Economical... 
Efficient! 


Simple in design and operation... 
compact... the new Miller Pedestal Twin Tree- 
ing Machine has several new and helpful features. 
The ratchet action provides eight degrees of ex- 
pansion in the stretch-off mechanism for holding 
varying styles of men’s and women’s footwear 
securely and provides a higher degree of stretch- 
off than previously obtained. When released, 
shoes can be slipped off without disturbing care- 
fully smoothed uppers. 


Other advantages that make this highly service- 





able machine pay off are fewer parts, greater ease 
of assembly and practically no maintenance. 
Both tray and work head are adjustable to opera- 
tor’s convenience and the all metal construction 
greatly reduces fire hazards. Write today for 
catalog and complete information about this 


machine with or without fittings as shown. 
E tu t ({ 
TU 


O. A. MILLER COMPANY 


Branc’ of United Shoe Machinery Corporation 


PLYMOUTH, NEW HAMPSHIRE 
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When retailers are demanding better quality and 
inconsistently insisting on a lower price for it—then 
is the time to turn to Lynn Innersole, manufacturer 
and distributor of one of the largest diversified lines 
of Platforms, Wedges, and Innersoling in America! 


Every year, more and more shoe manufacturers 
learn that Lynn Innersole keeps ahead of the field 
with its experiments on new materials — from the 
best of which it manufactures platforms, wedges, 
innersoles, and other shoe parts that are technically 
right, always dependable, and lowest in price. Eight 
plants in this country and Canada deliver what is 
bought when it is needed. 


Lynn cork platforms — uniform in density and 
gage — hold a clean-cut edge, and stitch or cement 
equally well. For the best in innersoling use 
“Lynfiex" Saturated Innersoles—the utmost in flexi- 
bility. For lower-priced shoes, use our “Lynco" 
innersoles. And for non-breaking wedges, use ours, 
made of waterproof fibre, which can be nailed, 
stitched, or cemented, speeding output. 


LYNN INNERSOLE CO. 


119 BRAINTREE ST. 
ALLSTON, MASS. 
REPRESENTATIVES: Cinn., Ohio—Ernie Furstenau; Los Angeles—Leo Laskey; St. Louis—Eli “Pete” 
Schwartz; New York—Arthur V. Epstein; Pennsylvania—Tom Carfagno; New England—Elmer Claff, 


Frank Deastlov, Hy Feldman, Lou Ravich, Phil Sneider, Dave Harrison; Milwaukee and Chicago— 
Phil J. Ott, Jim Off. 


Platforms / Wedges / Innersoles 





